


relief plans for each poverty-stricken village or even household.
@ These

infrastructure improvements to industrial development, lay a

specially designed measures, ranging from
solid foundation for eradicating poverty and building a
moderately well-off society in all respects. @At the same time,
various social sectors have got involved by introducing new
business models such as e~commerce and tourism to rural areas.
® This has injected fresh impetus into the local economy.
®Moreover, individual efforts constitute another crucial factor
in getting rid of poverty. as evidenced by the stories of numerous
underprivileged rural students changing their future through
hard work.

(DJust as President Xi once put it, being lifted out of poverty is
not an end in itself but the starting point of a new life and a new
pursuit. @ The Chinese people will continue to strive for common

prosperity with strong determination and concerted efforts,
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& China has achieved its poverty alleviation goal, with all of the country’s nearly 100 million rural
residents living below the current poverty line shaking off poverty after eight years of arduous efforts.
For the 100 million, the changes are real—it is an ill man being able to afford treatment, a mother having
a job, a family moving out of a ramshackle shelter, or a student no longer having to climb a cliff to go to
school. Improved lives give these people hopes and dreams.
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& As an old saying in China goes, “Give a man a fish and you feed him for a day; teach him how to
fish and you feed him for a lifetime. ” In addition to external assistance, China has fostered among the
poor an awareness of escaping poverty through self-reliance. It has focused on improving their skills
through training programs and providing them with jobs instead of giving grants. In this way, the poor
have become more involved in poverty alleviation programs.
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& China’s poverty alleviation is a success, but far from a full stop. China remains the biggest
developing country globally, still facing problems caused by unbalanced and inadequate development. It
will always put the people before everything else, and continue to strive for the people’s well-being and
the rejuvenation of the Chinese nation.
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by the vanishing of youth #4k4% our value. . . power

I ®When I look in the mirror, I'm proud of who I
am—even those “broken” parts that for so long seemed
impossible to love. @So when advertisers try to sell me

ways to “turn back the clock”, T have to 30 a laugh.

O] wouldn’t go back to the crippling® self-consciousness®
of my youth if you paid me. @ This hard-won® sense of
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self-acceptance is one of the joys of being an older
woman. @DBut it’s a narrative” often 31  out by the
shame that marketers rely on to peddle® us their diet
pills, miracle face creams and breathable yoga pants—as
if self-love isa 32  commodity®.
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But it’s a narrative often drowned out by the shame that marketers rely on to peddle us their diet pills,

miracle face creams and breathable yoga pants—as if self-love is a purchasable commodity.



F4]:

But it’s anarrative often...by the shame |the shameHJ| that marketers rely on to peddle...pants
B FiEARS KIE anamativel))5 BEE| EENMA (5190 EiE I H rpIR i
1 7 skt A

—asif self-love is  a purchasable commodity.

BlS9 il R %if

CRERE -

30. Z % :0) suppress
[FEREE] =4 T 42 6 VASE 5 4 4 87 18] k& M 4] So when. .. “turn back the clock” #= £ ) 1 have to
a laugh ®¥F 4, have to Y8 IR ERS . LA RYENAER.

[HEEE] F_Oa48E . BETH. AN A TRAINHM, L ZHMBRHEELHM, Qa4 E. 4
JAEHRB SRR BRTZ N R RER KE, @8 PR AAATEZL K. KL KRR F|
FRHARLGARZRARE T, BRAZH T 50T PFREAANBE . AREOE FR2RKE,
TGP HABRAZ RO TR ER, BT AENR S BRI E — M E O RB/ K3, suppress a laugh F
BXABAEKRE” P B AEA T EARER R B AR A EGHRE LT, % OREH,

31. & X :F) drowned

[FERME] 2#LTH —RQOHIFFTAHS, ZHRLEMA But(EDi's( £+ % F1 ) a narrative
(%.4%)often out by the shame(J& & & & , 4545 a narrative) that marketers rely on to. .. yoga pants( &
&N A 454 the shame), = 4437 & A -ed 4318 (# &, done by sth £ #1) , L4t 5 out ¥ e,

[HIEZEE] =RTAHEE EFEAI A FZHARBNBR(BEAHAITHTFRSOARMEA L ERA K
Mwg EBZ —, BG4 b AZX A B A F AR A 89 A B s BT LEA A XA ARG R A AR
B iesh MamEREAmmE, LF.R e mE R AR Y RAFFRGE LS, T ARG 4
CEIHILRE EIEF MR ERT, AW I (Bu) BT RS T o, SR ER > B E TSP HKREN
32 (narrative BT 38) 7“3 B X R AN 2ROV E/BEH#R/EH S . drownout AR ZH B, EZHEL; 2
B FRAFELE,

32. Z % :M) purchasable

[FEiEE)] 2444 T % =80 & 6975 X KiEMME as if sell-love is a commodity ¥ ,a
commodity 1M &) & &, = 37 H B8 433 commodity #9645 R o . T Ak 4 & iR T R iF -ed 437 -ing i .

[HIEZE] 2Rk, EHFRELBARLEGZRC AL L EZARFFRY S & 8 &
A& —FF B, RELIL BRI 5B RNEREF S REFTREBFIIELLGFBARE A Z)7E —HK
HEREA RN, AT wa NS, THRAMEFGAEA . AZR AN FER ARG EREA, HEBLIHER
TR KIS AR B B R R B S W AR B SR KA, A A T RTE R/ AR RE M AAFELE.

[HEER T4 L) prevalent ¥ AZH —Z FH AZZ AR T RATH"H —RYBENE AR ALLF. A5
“B SRV, M A SR 78 % A popular commodity KA, WM X EFT AR AE A - N AR, REEE
S EEN @A FHEmE AR,

I @®For some women 1 know, this sense of trust and T RINIRg — bR T, b
self-belief later in life gave them the courage to leave MM AL A2 RE T T M
dysfunctional® relationships® or 33 on new career AT K MR X ZE b 7 # BR Ak iE R 8
paths. @Others talked about enjoying their own company, B, A m k3 AR BEALYF
of growth through 34 . deepening bonds of friendships, ZLREB EHBERORK. K AEA
the ability to be more compassionate, less judgmental® and e iR, kB B RSN, M
to listen more and appreciate the small pleasures. @ Life o SNBSS B BGR A AR D, 40
past 40 is far from smooth sailing®, but it’s so much more J& 89 A% E — BLROIR , 428 32 R ok 4K,
than the reductive® 35  we see in women’s magazines and NSt 2 & fodf X35 KB 3% £ 4 %)
on the Hollywood big screen. [[300 words | 84 fa AL FE IR




;ﬂiiﬁﬁﬁﬁ ﬁ

(Ddysfunctional [ dis'fankfonl] a. & 4T A~ i 5 89 § @smooth sailing — P XA
@relationship [r1'leifnfip] n. A X Z;BFE £ Z g Greductive [ ri'daktiv] a. & 1L a4 ;2 B FE 5 ey
®judgmental [d3ad3'mentl] a. 3 F 3 H 6 é

33. &% :G) embark
[ EEEY R 2 X to leave. . . paths 4f the courage # 5 & & &, L P leave dysfunctional relationships.
on new career paths A5+ 7|57 or &4, &M R R — 5 . on R leave, & 4438 A BES on &
BRI AR R shin R .

[HEZE] =& EGRE, PRI AEERAGRLET T — LA T K BIEE R HATIRALIE
B FAL, Y HHRRERE BT R MR — R AP S e AR R LA R e FTE/HL
i&”,embark on % B BB, &7 I 45 ;A FE” ,embark on new career paths BF“;& E 369 BR L K7, A L E,

34, ZZ:A) adversity

[HEEE] 240 E 4 & M iE 5 g T ¢4 5F 7 7] A L E A AE T H =R of growth through

P, iZ A of W4 % talked, ﬂ‘/i\ PF % talked of growth through L T JL = 4 38 VEA-33 through #)
EE R AZAE.

[SiEEE] TR E AR s T 22 aRBAE, 538 TEL K, (R E T ) AR A6

Wik, GREIT) S IR AL M AR IS BERBGRA . RAERI, ZaKELS, 3 —F 55
NP F Sk L, growth through adversity A F A A&, EAEHEE PR K. HE54 AE
B, A ARGESE 34 LE R THLE 26 Rik AR,

(BB BE] & 33.34 R THRAES P‘H’r% M REARSN LT ARYE X F £ 5 A, XFEA A A 2P £
Sobk g A G AR YR T R H SN R 0 AR AP AT IR P R EAE # VA For some women. . . Others. . . 3
BRIBNPFLAT R — 2508 LR K, W T 4% 33.34 FTERS Y RIE PELENCHLE,

35. Z % :D) depictions

[ﬁi&ﬂ'[‘i] BRALTF REQE ¥ % = /~% 4] but...screen P .58 Z&MH A but(E#EDiUs(£E+ 2 343)
so much more(/%\ié‘)lhan the reductive (YL & JK 35 ) we see in. . . big screen(CH & that &) 2 45 &) 545
the reductive . ZE#37 A reductive, & M 4 (that) we see in. .. big screen 3t B 44549 o & & id,

[(BEEE] Lff%ma #.40 F LB A LRI —MFOR A2 C R FIE RN E LR ERITRBRERLE
R R E N S P o P S ﬁ?j‘kiﬁak’iﬁ%”ﬁﬁﬂ*ﬁr WY F 6y LS (A2 2 I M K
o do b £, T LA 463 B A R /B I/ R E "% D A EH

Section B
COl RARMESBHMERTLA—tiNNIEMKEARRNG?
G — A

A Lik B New Scientist{ #H A5 £ 92020 % 1 A 15 B L F What Are the Ethics of CGI Actors—And Will
They Replace Real Ones? (CGI % 3 #3844 M58 2 H 4 14 < E N s XEFI B RXE“ER
CGl H AR B LHIFE R & — S FH, A8 CCL H R E TLHIER %J—_ﬁﬁﬂ}ﬂ rg /)t F:}m AR R T 5 A
#iE e E A EEYFILRESN CGIRREFAAGE T @ AR RL L ARG LR,

W1} TE L 17 iy X
36. Th 18 ongoing” debat th N
B chate among the [17] ongoing debate among the public 24 # £33 : 2 % & F L

bli hether the i {d d®
public as to whether the 1mages o ecease [2] Whether.._ should be recreated EA&Z/\%%/‘%D

celebrities” should be recreated® .



R
37. The CGI technology allows the image of the

deceased James Dean to be presented to young

people in new settings.

38. It is very likely that the CGl-recreated image
of a deceased celebrity will fail to match® the

real actor especially in facial expressions.

39. The use of digital technology can bring images

of deceased celebrities back to the screen.

40. Recreating a deceased famous actor or

actress may violate® their legitimate® rights.

41.

celebrities are expected to appear on screen.

More CGl-recreated images of deceased

42. The image of James Dean will be recreated
on screen with his voice dubbed® by someone

else.

43. However advanced” the CGI technology is.
the recreated image will differ in a way from the

real actor.

44, A lot of actors today are likely to make use
of the CGI technology to have their images

stored for the benefit of their families.

45. Some actors are concerned” that they may

lose jobs because of the CGI technology.
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What Are the Ethics of CGI Actors
—And Will They Replace Real Ones?

A) @ Digital humans are coming to a screen near
you. @ As computer-generated® imagery (CGI) has
become cheaper and more sophisticated®, the film
industry can now convincingly® recreate people on
screen—even actors who have been dead for decades”.
@ The technology’s ability to effectively keep celebrities
alive beyond the grave is raising questions about public
legacies” and image rights.

B) @Late in 2019, it was announced that US actor
James Dean, who died in 1955, will star in a Vietnam
War film scheduled® for release” later this year. @1In the
film. which will be called Finding Jack, Dean will be
recreated on screen with CGI based on old footage (% A
435) and photographs, with another actor voicing him.
O The news was met with excitement by those keen® to
see Dean digitally brought back to life for only his fourth
film., but it also drew sharp criticism. @ “ This is
puppeteering” the dead for their fame alone.,” actress
Zelda Williams wrote on Twitter. @ “It sets such an
awful precedent” for the future of performance. ” @ Her
father, Robin Williams. who died in 2014, was keen to
avoid the same fate. @ Before his death, he filed® a
deed” protecting the use of his image until 2039,
preventing others from recreating him wusing CGI

to appear in a film, TV show or as a hologram (4 &
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2014 4 4G M A B S8 F B ARG 4
B, AWM AEXT BRI HTHH L
FE 2039 SFZ A RAAER 69 R 4, LA
AR CGIHAEEAEY AT AT E
W RAAEEHEBXED,

bt

(Dgenerate [ 'dzenorert | v. = 4 ; 2 %,

@ sophisticated [ so'fistikettid ] a. (AR F) L #t 69 FEW
@ convincingly [ kon'vinsili] ad. 4~ AA4Z AR 3

@decade [ 'dekerd] n. + 4 (L 45 — A F4RK)

®legacy [ 'legosi]| n. it &

©schedule ['[edjul] v, H e ee 5 HE B 8] 5 HE %

Drelease [r1'lis | n. GE A "8k F89) AT & 47

®keen [ kim] a. &2 a5 ;%)

@puppeteer [ ipapr'tiolr) ] v. #H(RIB)

@precedent [ 'president | n. 24 ; 77 41

@file [fail] o, 3 X GE AL+ $)

@deed [di:d] n. (5= ik E A Z Y
Bt RNPY

ABEEHEXXFAEI -EHZUEHATENRE(CC)BEARBUCHER , X—MHE3I X FW,

ABEENFBED :CCIFAREECWER S LHEHASI X%, O 4 & Digital humans are coming to a

screen A-48 % B A # . @ 4 ¥, computer-generated imagery (CGD) . the film industry. .. recreate people on
screen B D) , A FAELBR LRET 6 LARATIE v CGL 3 R 403k b o9 30 F 3 i B A% 2] HAAE &

EAAEA A LA A AR



¥, %A even & B CGI # K2 3% K . BP4E 2 3 E I, )JLﬁEiJ:}t AEFHRELE, @\47 The technology
= 45 “CGI # K7, is raising questions about. . . B A F L 5 . ZH CCGIH KB KRB A AL FT ST EB A E
ARG (REBERALZL T RAERH R, éﬁztﬂﬂn B (D CGI# A7 (2)CGI # A 7]l &
) Fr s,

[EAFEENR) 39 A deceased celebrities B L # # @ 4 actors who have been dead;back to the screen 3t
KL (28] recreate. .

[ X IT_EEEI @& FriE CGIH AW T At L 3% AL AR A I T AR £7 7T DAL 39 AL4% 06 3L,

BEEINACHEREBY - BREE CCIRAETEERE"X—EHEFEBAEE, OO 4
James Dean. . . Dean will be.. . 8 F4. @ FZO® 4 vA The news was. .. This is... It sets... 7F &
4, Q4 & kk/{}\\)iﬁ but 3= 7 A AR 5K 48 R # BB excitement vs sharp criticism, € 5 % F“3 487,
@O & Aim N &F Rz ey 3 A6 T AL . puppeteering the dead for their fame alone # 2% R4z e 4L % . &
BULOUBMERAFTOATHACHKER G EAFH . BANEFRRAOHFBRFTLEERAN, OO 4 L
NBF R X F Ao ATB N BINATY FERJGEAER, ZRETER CGI AR BIL L BR RARTHAIZ
ERAANGA #, EBZOER (D EBN - 2 BH THRLEE (D RKRKGR A,

[EAIRIENR]Y 42 A James Dean TE& ¥ % kK & I ; voice dubbed by someone else Bl 3L & i D 4] another

actor voicing him,

. 0N screen,

. will star.

(20 X EEY @ &) F 40 S0g i A48 -

C) @The James Dean film is a way to keep the actor’s
image relevant for younger generations, says Mark Roesler
of CMG Worldwide. the firm that represents” Dean’s
estate”, @“I think this is the beginning of an entire wave,”
says Travis Cloyd, CEO of Worldwide XR, one of the
companies behind the digital recreation of Dean. @& *“Moving
into the future, we want James Dean to be brought into
different gaming environments, or different virtual® reality
environments, or augmented” reality environments,” he says,

D) @ Other actors have been revived”, with the
permission of their estates. for advertising purposes: for
example, a 2011 advertisement for Dior featured®
contemporary” actress Charlize Theron alongside iconic®
20th-century stars Marilyn Monroe, Grace Kelly and
Marlene Dietrich. @ Later,

digitally recreated for a chocolate commercial in 2013.

Audrey Hepburn was

OIn the same year. a CGI Bruce Lee appeared in a
which

offended® many fans because Lee was widely known not

Chinese-language ad for a whisky brand,

to drink alcohol at all. @ “In the last five years, it's
become more affordable” and more achievable in a whole
movie,” says Tim Webber at UK visual effects firm
Framestore, the company behind the Hepburn chocolate
ad. @ Framestore used body doubles” with resemblance”
to Hepburn's facial structure and body shape as a
framework® for manual animation”. @ The process was
extremely difficult and expensive, says Webber, but the

technology has moved on.
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E) @Now, a person can be animated from scratch®.
@A “If they're alive today, you can put them in scanning
rigs”, you can get every detail of their body analysed
very carefully and that makes it much easier, whereas
working from available photographs is tricky”,” says
Webber, who won an Academy Award for his visual
effects work on the 2013 film Graviry. @I also see a lot
of actors today who will have the desire to take advantage
of this technology: to have their likeness” captured” and
stored for future content,” says Cloyd. @“They foresee”
this being something that could give their estates and give

their families the ability to make money from their

dr A, CGI 3 AR T AR I 46 47 3% —
ARG F) B, b B R IR R AL AR
248 T AR AAT B T 428 & A, 3T 4]
G R 6 S — B g B AT AR h M am o A
AR R AR A Y, AR IR
BRBAT R AR SR B X" F i,
F 185 E 4 2013 SF B F (5] A )M
RHELVRERAFREL, “REEEF, L
EAEFSERAREAH AT RAFEK KA
CHERLEFGA TR VEBEREAE
X R & AR BLAE, e TR L 3,
X AT ARG FREAARZRAER D

likeness when they’re gone.” BEELBREARN A THHRETR,”

CRALERSRAN - o/
@body double # % % 5

(@resemblance [ r1'zemblons | n. #8124 ; F8#

@ framework [ 'fremwak] n. A BAF M A KEH
(@animation [ ieeni'melfn ]| n. 5 & K H4E

@ from scratch A 3k FF 44 s R T 45

®rig [rig] n. A E 1T A& W& 4

@tricky ['triki] a. (4£ %3k B2 %) A 4+ 09
dlikeness [ 'latknos | n, ¥ 4 ; & 1%

(@ capture [ 'keept[o(r) ] v. it 3 ; 4k

5 @foresee [for'sii] v. T ; FAH

(Drepresent [ repri'zent | v. /X 32 ;X & gg
@estate [1'stert ] n. ift = s AAW &
@virtual [ 'vaitfual | a. JE 449 ?
@ augment [o:g'ment] v. 3§ 5% ;3% K §
Grevive [r1'varv] v. (1) 5 i& . 5 82 ?
©feature [ 'fittfo(r) ] v, dy-re-ee E é
(Dcontemporary [ kon'temprori] a. % X 43 §
®iconic [ar'kpnik | a, #7 & M4 ;1818 6% ?
©offend [a'fend | v. 4T ;4# & &, é
(Daffordable [ o'foidobl | a. FEFAZE ; R 8y g
“If they’re alive today, you can put them in scanning rigs, you can get every detail of their body analysed
very carefully and that makes it much easier, whereas working from available photographs is tricky,” says
Webber, who won an Academy Award for his visual effects work on the 2013 film Gravity.

F4]: [says  Webber, Webberfty AEFR| who won an...Award for...Gravity.
HiE TR (BIEEEN) | 5159 i iR JE BT
AT
“you can put them in scanning rigs, you can get...analysed very carefully and that makes it much easier,”
FH454]1 FF5143712 (sh gets sth doneZi#4) ) 7% 4221H] I 4343
SR ] T’UU%U\/@ , T
| T ——— whereas working from...photographs is tricky,
ey’re alive today, - TRy — —
! > S OEHIEESR | RRAN

- BTG - o/

C—EBEFEAN B CCIEAECHERE LHNNASEEREBR,

CENBEMEFREARHFHEFAE  XRIEZACCIHABAEHERNBEN, URHFERY
N 71, O& vh a way to keep the actor’s image relevant for younger generations 4\~ %8 it = 4X 22 7 & A H) 1
HFmi By R E (AL relevant F @ L E R L BN BESF R -RAAXR . LA F 2R
07y, @Q & v says Travis Cloyd.he says 4~28 #& F 4| 4F 7 69 3L 7% . 2£ 9% this is the beginning of an entire
wave KB F R ELAR LY —FHBRA X X REFHNA CCIERITLHHAAH "X — R I
4, )& vA brought into different. . . environments & M43 4 F haib Bk k69 5 A 3, 50 2o LK, R OIA S
FEAABRGARZE, EEZOEER: (DI BHF R LGB (O FRELEN S ZERATT.
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[FEALIRENL]) 37 A James Dean T B F % X & I ;new settings & # Q) 4] different gaming environments,
different virtual reality environments,augmented reality environments 4 #7 3% JE L 2R 3% 09 A~ 2L HE3E |

[ IEE) A E TS CCILRBEZ A TEAHE A F 2RI 4;CCL ik B ¥4k w AT
% A7 X R MRS T AL 37 ALA S L,

DENBCCIFEATEE—EERERELHNEABR, ©ZQ 4 ¥ Other actors, .. revived. . . for
advertising.for example. .. W R “EE A HLA"HFH, Q& “CCGI RFDARFT AL S, M T DA AT MK
RARBE"— Bt BEOEDG . B CCGIHARGEATHRAECHE RN HBESHEZLH. @ In the last
five years. .. whole movie 5D £ @ 4] 2011 advertisement,commercial in 2013.In the same year. .. ad % & &
B4 42011 £ 2013 - ,.CCI HARAEMA Ty 2 A >F L5 5 CCIRATATER LY, T—H L
§EKRICCIEARYGAEE K, ©O® 4 A used body doubles,manual animation,extremely difficult, expensive
G RidkiE A CGIHRARFRAAMGRE, ERZOER CCIRRAELCTHRA F LB B A,

[EMREAM] L.

EENACCIFEARNMTERAYN, URIFZERINIZFEAREEE, & EMH says Webber,says Cloyd %~ A&
FwEL., QOGN LB hefTiiE—ANA CGL 3 &, D4 Now...animated from scratch(JK X 37#) 5 L in
2013. .. used body doubles(‘F &% H) B m A E 5, BRNME CGIEA KM LK. @& If they're alive. ..
much easier vs whereas. . . tricky *f e A2 F A CGL 3y B FIAEF k. AL, N HEERUEERRL &
FmF TR E)vs BAREE  MATEATBARABARSR (KT ELLE). QD4 alot of actors. ..
take advantage of this technology. .. They foresee... £ # % & R &F CGI R+ 5 F4F ./ 24 A X ALK
BFEAERRKS ., ERBOMEE:(DEA CGIERAFAAD G T E; (D H S HA T CCIRRNEE,

[EARIENRL) 44 # have their images stored Bl L 3 &) have their likeness. . . stored;for the benefit of
their families £ 5 2 @ & give their families the ability to make money from their likeness,

[ZOXEER] ODa# 5 A CGIRRGEEFEMA CCIERKE AT H EREHFTRAALTEA
KT E AL 44 AAES XL,

F) @ A hidden hazard® of digitally recreating a
deceased (L ¥ #9) celebrity is the risk of damaging their
legacy”. @ “We have to respect the security and the
integrity” of rights holders,” says John Canning at
Digital Domain, a US firm that created a hologram of
rapper (.78 £ A) Tupac Shakur, which appeared at
the Coachella music festival in 2012, 15 years after his
death.

G) @ Legally”, a person’s rights to control the
commercial use of their name and image beyond their
death differ between and even within countries, @ In
certain US states., for example, these rights are treated
similarly to property” rights, and are transferable® to a
person’s heirs®. @ In California, under the Celebrities
Rights Act, the personality rights for a celebrity last for
70 years after their death, @“We've got a societal debate
going on about access® to our public commons, as it
were, about famous faces.” says Lilian Edwards at
Newcastle University. UK. @ Should the public be
allowed to use or reproduce” images of famous people,
given how iconic they are? @ And what is in the best
interest of a deceased person’s legacy may conflict with

the desires of their family or the public. says Edwards.
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RLERSHANT -

(Dhazard [ 'heezed] n. & ; A& ?
@legacy ['legosi] n. it = ; 1 1% M 45
@integrity [ n'tegrsti] n. % & ; T 4F

@legally ['li:gali] ad. F 4 L Mk Lt §

Y

©transferable [traens'farobl] a. 7T 2645 ¢4
Dheir [ea(r) ] n. KA ;& @

®access [ 'sekses] n. 4 A A ;48 A HLA
@reproduce [ ripro'djuis] o, &

O property [ 'propati| n. M = ; Bt A W

Vi

CHEEER -

F—GC REGKNB“ZA CCIERBAEHZ N FENEIL,

FERIEHIZMA CCIRABACHAATHESREZAE, O4 A hidden hazard A5 R/ 45
#3738, @ ¢4 respect the security and the integrity of rights holders(#t 4t rights holders 4§} T % = 4e 748
AMA RGN, BRI R AEDFNAHOGMER "GN AR FRAAEEFH . ERF.
ERZMERZA CCGIHRRABRC U, L AN B LR,

[EAIRENR]Y 40 A violate their legitimate rights *F & (D &) damaging their legacy,

[ZO X IEE]Y O4 X &2 AHFHRFICK S A TSR E WA F 7T T B 40 M40 3L,

CERAMNNEEMARFENAEHE BEHERBARKRAETHEAFESF N, OEQ 4 L Legally,
a person’s rights. . . differ. .. within countries. .. In certain US states, for example. .. In California. .. # & “ 4.
BRI B, G E B AR E TG RA SRR AL F IR GLAA RN TR E T RRGAEL, @
® & vA We've got a societal debate. . . Should the public be allowed. .. K FL“HE ik — 38 7 F 48, BR B 2 4x 5T &
AW G AR Fik  EABEL AT THMEALTR? AMATTRAMNEBITHEAFRLH? O0% A
may conflict with B & X & ZMIEA ZAF Re &0 LR LAD T (R AN ZER) vs" & A8 RASRA
RULR LR BARZHRE)”, ERZVER A X THL AT ZTE A QLR 6 FL,

[EfLiR E ALY 36 # ongoing debate among the public, whether. .. should be recreated 2 3| 3 & @ 4
societal debate going on #2#(®) 4] Should the public be allowed to use or reproduce images of famous people,

[ZOXEER] OO XKEHALEERT— X TARZE N ZAMAHFERRLH L AT LG EFL”
5 36 MAzw L — K,

H) @A recreation. however lifelike” , will never be
indistinguishable® from a real actor, says Webber,
@ “When we are bringing someone back, representing
someone who is no longer alive on the screen, what we are

doing is extremely sophisticated digital make-up®.” he says.

©“A performance is a lot more than a physical® resemblance, ”

1) @As it becomes easier to digitally recreate
celebrities and to entirely manufacture” on-screen
identities, could this kind of technology put actors out of
jobs? @ “1 think actors are worried about this,” says
Edwards. @ “But I think it will take a very long time.”
O This is partly because of the risk that viewers find
virtual humans scary. @Edwards cites® widespread
backlash® to the digital recreation of Carrie Fisher as a
young Princess Leia in Rogue One , a trick® later repeated
in the recent Star Wars: The Rise of Skywalker, which
was filmed after Fisher’s death in 2016. @ “People didn’t
like it,” she says. @“They discovered the uncanny valley

Gt 4.
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]) @This refers to the idea that when objects trying
to resemble humans aren’t quite perfect, they can make

§
1° somewhere between

viewers feel uneasy because they fal
obviously non-human and fully human. @*“That’s always a
danger when you're doing anything human or human-
like,” says Webber. @“There are a thousand” things that
could go wrong with a computer-generated facial
performance, and any one of those could make it fall into
the uncanny valley,” he says. @ Your brain just knows
there’s something wrong. ” @ The problem often arises”
around the eyes or mouth, says Webber. @ “They're the

areas that you look at when you're talking to someone. ”

Vo SRR T, S ALY
REAEMA LR T E B, A LN
KBERE, AACNRER T ERZAL,
IR By IEAE, AR AT
AEREAT G . ZHG RN LR G
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% 3 AR T AL A%, aX F P AR AT —
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“AREG K E Rk A R L R B R R A
3,7 B0 AR, 19 A& B I IR SR
BB R K, “AAERER I ABED
B E R B AL Y

CRACEBRS®AMMT -
Dlifelike [ 'larflatk | a, i& A 4 gé Dbacklash [ 'beeklee[] n. 7% ZL 3% 4] ; £ 4K B 3T
@ indistinguishable [ indi'stiNgwifobl] a. & ik 5 9% ¢4 ? ®trick [trik] n. 355 ;5
@ make-up [ 'meikap] n. X Hk Ofall [foi] v BT (X FHKE)
@physical [ 'fizikl] a. & k69 ; B4R 09 é @a thousand ## % %69 T L7 #)
G manufacture [ imeenju'feekt[o(r) | v. %) & ; % & Darise [o'raiz] v. &
©cite [sait] v. # AR HE) ;& & (=4) %

Rogue One, a trick later repeated in the recent Star Wars: The Rise of Skywalker , which was filmed after
Fisher’s death in 2016.

F4] ;| Edwards cites widespread backlash Packlashﬂ’g to the digital recreation|Carrier Fisher | a5 3 young Princess
TiE EE FEIE J& B E 1 | of Carrie Fisher MG & E T | Leia in Rogue One,

digital...Fisherff") EIFDATE

which  was filmed after Fisher’s death in 2016. | Star...Skywalker E/‘J' later repeated in the recent Star | Ji5 &
25 BEEIAIEE FF R E AR E 5 )| Wars: The Rise of Skywalker,  [5218

- EETE - o

H—J Bt RA CGI S R B I RHVERBAE .

dofTi& FL, Ao Fe AAE A A £5, @O 4 L what we are doing is. .. A performance is. . . 2 3 A B I3 K 84
KRS FBHOARBITHR—F AN . ZFALATBRL, LR SEFTE LM Tk S ENERGEGLS L
AAAE AR IRE R R RS R AR 4 W #, ERZOER:CCGIRRBAY ZAY LB AR,

[EAMLRENML] 43 M However advanced 8 5 D 4 however lifelike; will differ. . . from *f & @ 4] will never
be indistinguishable from,

(ZOXEE] DL Rk $ ABANFILMAEFANRAALZH"E 43 MAEZS L — K,

TERULER COI AR TR EZTWERNE N, # —SHBAFERANFERHRE, O EQ 4 X easier
to digitally recreate. .. entirely manufacture. .. could this... technology put actors out of jobs. .. actors are
worried about this. . . it will take a very long time /& I3t & 09 1% 4545 £ . 0 F B LB AR M R AR R 3 — 7T 4R 1L %
Nk de—=7F 5 3¢ e s > sbd B @ A 2R K et A S A2 L, @4 VA This is partly because of 3] i £ F
ADBRPARSFRAARRAGRE . ERAD TR ILARBEILETRA, ©F cites.. . FHBIRMH LA
R RAAKB A6 F OO & 5L PP £ TR EH S, EEREZOER: (DCCIERMREAT L
w5 (2)CGL R BT F 098,

[EALIRIENRLY 45 A actors are concerned *F R (@ 4] actors are worried;lose jobs %t 2@ &) put. . . out of jobs,
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[#ZOXIEEY Q@6 “I & CGI F Ragmih, — & F il 2w EMANRIL LR L7545 Mz L— K,

JENAREFAER, HREBALSSCHFTBUNEZENEFSENEZ, O4 This @45 L& uncanny
valley;refers to the idea that. .. BEBE“HRFAE L. H AT A RS EZRB T EHEE AL F & ) R %,
@8 That @38 O & AL W, BB S B ETARLREALZN . ERATRANEFSAZEL, QDY
VA*There are a thousand things that could go wrong with. .. Your brain just knows there’s something wrong”
BRH A AN AEARGWBEABER S ERN AN T @FKRE., ©®O 4 24 The problem often arises
around. . . They're the areas. .. B AR B IFRE DK ELFHFORR . R FFC BB YRR, £EEZD
= (D%ﬁAﬁAX(Dﬁﬁﬂi&% JRRE S BT,

[EAMRER] 38 A very likely #F 5 @ 4) always a danger ¥A & @ 4] a thousand things that could go
wrong. . . and any one of those could. .. ;fail to match % & (D 4] aren’t quite perfect.fall somewhere between

obviously non-human and fully human;facial expressions %} k(@ &) facial performance,

[ZOXCER]) BERE RFHAEAZEZZRAAN BFRFALE D IHT AR"E 38 M L —%,

K) @ An unfamiliar digital human that has been created A A CGl H AR A #6518 & S FA
through CGI will also face the same challenge as an unknown K@ fo R ko 4 0% A8 F) 49 LK
actor: they don’t have the appeal” of an established” name” KAV E A B ATRAEA RG] B, AR

@ “ You have to spend substantial® capital” in creating MK R E 0 F 4, & T ARMEA AR
awareness” around their likeness and making sure people are o B JE R AAN B A AR S
familiar with who they are,” says Cloyd. @ This is now e, X— S AhCL2FHBERT,
starting to happen. @ “The way you pre-sell” a movie in a I TG ETRE B e XE AT
foreign market is based on relevant talent,” he says. @ “I HBWAPT RSy R E "M,
think we’re a long way away from having virtual beings that “RINA BAVE A T ATRE A A &
have the ability to pre-sell content.” MAD TR RIS,

AR '?*E’? A -

Dappeal [o'pil] n. & 3| E; @capital ['kaepltl] n, FE

@ established [ 1'staeblift] a. % 4 ; R 4% % ®awareness [ o'weonas | n. AR ; T M

@ name [neim] n. & A ? @pre-sell [ipri: 'sel] v. GAid )y E5)RE
(Dsubstantial [ sob'sten[l] a. X & & %

e ISR - 5/

KEGHACCGIFAUNENEHMEMAMEAMEIEHBEK, ©4 ¥4 An unfamiliar digital human that
has been created through CGI & A AEL £ i S A LCCl AR F I 6 AT 274 A“CGl B R4 89 Fg &
HFAM”, OO & VA challenge.don’t have the appeal.substantial capital.making sure % % ik &% 2 CGI #& K
BN FEARKFADEIEGIERTER EANRFORIN A EEZREORABAD L AT S0 2 B, B AR AAT 3
AL GH”, QAP ANAAXTITZEENAZNEH, Q@ LEEITHRESY T2 MMLH &I
WA #esm by 0 H A2 AN A EMADIERNA LB RG I L ENRTARE AR  EHERH, 28
i s B :CGl 3 R4 2 65 Mg A & s A4 PTf s 69 DL,

[;E‘I.Llﬂil’:ﬁ] Ko

L) @ Webber expects that we will see more digital F 48 TR & AT A R R LI B
humans on screen. @“It’s happening because it can happen,” P LK FAELE, “REAL AR
he says. @Referring to a line from Jurassic Park (4k ¥ @~ A ”A‘é‘,‘@ﬁi TR, AE(RT &
). he adds: “People are too busy thinking about what they NE)PE— & 516, AN R E A
can do to think about whether they should do it.” [1,197 41'3:!(‘?1‘:%37:'%" B ORMAiL, AET
words | EEHERRT B IZEE LMK,

- ACEBSHEAN -

line [lain| n. 4 19
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 RIETR - 3/

LERBEMA CCIEARUEEMAMWEEEUREE, OB ERNE“RABERZLFINL ZHH4F
AR”, QWA EEAFHER BTG ERL BRSO ENAMN B LGB0 Bk, AT A 4] R
RV(EHZEFEAALEFIFMERLTHA4IEZ), QA B &0 Ml EAATE T ARER
R.AARFERALFEHEZRF ., EEZOER  EMADGLREAH,

[EARIENR]Y 41 A More CGl-recreated images of deceased celebrities. expected to appear on screen % %
s i (D & more digital humans,will see. .. on screen,

[ZOXEER] O “XMNEEAFR LRI EZ SR FALLIEANN CGILERBAYG LA L 55 A
CGIHEA# Wy &M AN RO 5 41 S X —5K,

Y MR

6. AAMERNBIUECHBZANER—EFESE N,

[(ZRIG [FHICHROOAHE A2 LEERT—YRXTARRG R ZMAFERN LA LAT R
W, KM AT H AL LR, P celebrities Bl X % # © & famous people, whether. . . should be
recreated A 4% ik & F Should the public be allowed to. .. reproduce. .. #1 £ F1 Z &,

JT.CCIHEARECHMWERY - BENFEREBEFNFISFRALEREA,

[BER]C [EM] CERANBHECCl Mt B L AR L 9B 0. ik By 2 A F 88— KT
4, A5 CGL paih B ¥ AT ANF K EMIE HRBIAEFHRXEMIRREZ P, 46 To, 2 BHH LK
TFTHO TP RALFREA, KAMAN CEASMHITR S L, L P allows the image of. . . James Dean to be
presented to young people Bl 3L #%53£ (D 4) keep the actor’s image relevant for younger generations.,

B.AHCCIRABUNECHBZEANEERARLEZLERRAAN, A EREEBRESE.,

[BER1) [BE]] BARBRFSEE, 38 A EMA LR EAT £ A5 N7 500 R, B
B EARAAFMERGBHRRE(AAERBRFERFCAANRBOR S BARX -8, KMAXT ALK
EFHGFR CGIRABRACHK LA 5 ZHEREM B G,

. FEAHFREAGBILIEHBANKEEERSE.

[Z2XR]A [BEJAROOGHE AU F L THI CGIEARETHFREAOBA—LEZ O UK
U+ #6938 R FATHZZE, XAZFZHE L E, L P bring images of deceased celebrities
back to the screen F} 3L B & ¥ recreate people on screen—even actors who have been dead for decades.,

4. BHEBENEZZERARSEBILESGENA,

[ZZ]F (BRI FTROOHKB . EAXFHABACHKLAGHERNGE T L AN ZTiR2IH
TP LANE S ER T MANSERATRZIRE, RALZH WS #E, £ F may violate
their legitimate rights *f & A hidden hazard. . . is the risk of damaging their legacy.

. BELHFITHHREST A CGIEABRNEMAANESR,

[(ZZ=IL [HER]LEOOHBH, FMHATRMNFERR LRV E 20 FAL, b EXTHi Lo 6
HFALOEARN CGIERKBIN LA Z A H CGILERAN W LAHFAND N L, XAV ELFEASWH.

2. Er - BEEREMNESBEBINTREZ L BS— 1 ANEMEES,

[ZE]B [ BEROAABFH . CHEREBN - 2 BF M CGIBREARR, 52T &
B fE, RMENIZOHENLKE,

3. 78 CGlL AR MAEH BANEERESEEAEREARE,

[ZZ1H [FEIHEOOHBE, AL CGIERRABAGLAB oM@ L, HBRTREAAEREAR
R A, KAMZIZ 6 R L3R, L P However advanced the CGI technology is & & A recreation, however
lifelike #9 B X & 5 , will differ in a way £ & 4 F L E % T (never. . . indistinguishable) ¥ B XL & 5 ,

HMES FEERRARSHACGIRABERSZBETRUERARE,

[ZZ]E [HE@ I EEQOOEAHFZHENMN CCIRAGESE . BZAHAAXRAHERAE AT HLITE
HBAETRIEEFREABRFTALEOTBEGHAEANA AT HEL TN, XKBEZNH)HEIEL 5L,
H P make use of Fl XL #H# O 4 take advantage of,

45, —EERBAMMNTREE CGI HEARMEK L,

[(BE]1 (BRI 1&00aH A CCGIRRAFRLANRMNR T U ITERREY L LRLLAL S,
— g B A2 CGl AR A B it A A6 48, KM 2 5T 6 89 42 645, L F they may lose jobs because of
the CGI technology VA #H & & 4.3 £ D &) could this kind of technology put actors out of jobs # % 5] Z &,
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Section C
Passage One HEZERFHFLAMBE CEHIESF

L

S\

SR : The Guardian{ T )2019. 10. 18 X % The Guardian View on Creativity in Schools: A Missing
Ingredient( ZIRIFFR T4l . — T8 ko1 %), FH. KT RBAFREFT P& 3K R L
WMHF N R G FEREHG LA FTRH R AZTHANENBIELFRFE, BRE. BAF L, 4K
“BUOTH R E G —BO— BT & &, AT kT £ % ) (creativity)”, A — AR SR B XD FRAE £
REAHKET ARG A, AR ENBREEINRARERE = Z B —#HmBERNETRRULED
HERLAMB  EEANHARTHEART (FO A8,

G = BB R IR

I @®You can’t see it, smell it, or hear it, and people REEEEC, BB E,RFEE,
disagree on” how precisely to define it, or where exactly it i LR e AT R e T R E Bl R R
comes {from. @ It isn’t a school subject or an academic AMEZ AMNELEHRT R, €FRAE—

NERMABXFA2ZECTRARF L,
CALRRLEWH—RE R A2 LB L
THERFLLROEZ T, XM
HAABZ & TE: A RMNEBERNC
we thrive mentally and spiritually when we are able to wield® B AT 8 s i A A A AR A 3R K A
it. @It is a delicate® thing, casily stamped out”; in fact, it B, AN BWGEB RE DRI
flourishes” most fully when people are playful” and Ao EE LA e T A AE R B

discipline® , but it can be learned. @1t is a quality that is
required of artists, but it is also present® in the lives of

scientists and entrepreneurs”. @ All of us benefit from it and

childlike”. @Meanwhile. it works best in conjunction with® CRAEE, AN, Y5 RKEmRft
deep knowledge and expertise”. L HAELES A ERTKRAGER,
 RILERSERIN - 54
(Ddisagree on sth £ F LA > # R R &L % (Dstamp out 3 K ;3 R (k)
@discipline [ 'diseplin] n. 5 #} ? ®flourish [ 'flari[] v, #% ; % Hm ¥k

@present [ 'preznt | a. 4 ? @playful [ 'pleifl] a. &% 89 ; &3ty
@entrepreneur [ pntropra'nai(r) ] n. 4k R é O childlike [ 'tJandlaik | a. 3% T8 ; T4 W
O wield [wild] v. #) A ;4 A é @in conjunction with, .. X —&

© delicate [ 'delikat | a. M55 69 ; 5 #-84 j  (@expertise [ iekspa:'tiz] n. ¥ K ;& 114047

HREEER, NB it NEFESIER,

OQA N B it BIEREENTF, O4 Youcan™t..., ..., or... .and people disagree on. .. , or... % R
FA LA it A FAE R ARG E LEA R R L ARR, @4 Itisn't. .. but it can be. . . #—F
LR it A F R R EREI SR, TRAMNT S,

Q@AY it W HEREE"MMEZTHRE", QOUBHREA G H Bt BERALREWLELTR,
PHFRALLRLWAAEE, QAW EBRELZ(and I E it FAHAAAN of u)H T F A E K H 4 (
thrive mentally and spiritually) .

G®®@aiRE it FIEATLEl, © 4 delicate, easily stamped out £ B # & it ¥ ¥ 83 (F S o ), in
fact. . . flourishes most fully. .. playful and childlike #L 4% 58 it EAN wZ FHRERAT R AL E, @ a kit
works best. . . #t—F I B C A EZEMERG I 5ERE i o L H A4 A £ —HA B (in conjunction with
deep knowledge and expertise) ,

[REMRIZ] BBRBLE S XA T ARG E HEE L5 FAFHFT X TR AREANF. T4
FoA A it BT aE R R ITIT b,
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46. X FEIEAN , RINENRITEMMT A2
A) B AR AY B ST B E KR AT
B)eRFAMNFE R AL LA,
OTCELEMF Ry b,
D) It contributes to intellectual growth but can easily be killed, | D)€ A 8 T % 12 69 s KAZAR 5 5 AP 5,

[(FBEEM ] AAHE E & H oy LRSI, RIEA T £ 897 creativity 7 A4 R 42 3] % = 4 & (This
mysterious—but teachable—quality is creativity) , ik —F I This 9 IRIER AR LR F R ZI1D G K,

[(HEZZE]ID, BHAN R, AR ELFIE, $ B A5 it B 4“4 H (creativity)”, ¥ 3t
T F HERR AR AR, £ PDOIE S ANA R Z AN, B A 544413 5] K L& (thrive
mentally and spiritually) ; @ ) 5 & €] & /% H 95 35 , 1R B~ 5 A4 A (delicate. . . easily stamped out), T JL.D 3 £
S iX sk R R GG MEAE . A B, & P contributes to intellectual growth ## easily be killed 2 37 R X2 &0 F XK 5,

[HEBETHE ] A A ST@ & #5148 B R . we thrive mentally and spiritually when we are able to wield it 4§ % #)
AFQ NN BRNELEE D SHFAA EHFAABRRKERE”, M ARZ S BN L ELEF, 0 & HF A RMEL
B”, BRABMBQOH . “ZHABRRLRROLEETR.EHFEPLLRTELMAECH TSI EALTREL
AEAGERINAE”, CRUMOH , B 0% HE5IEE L7 f+ 3 AL 5F 47 (in conjunction with)” o i 4
“RlE AT EAF RS S HAEZ EGs founded on)”,

[BEEE] ABimrEl 542 hMm AWML, EL BT EIEX RIS it 3 creativity, 82 EH T R R A4
BHE,REZERNBIRZAL, A R spiritually £42 2D & ;B A wielded by scientists and entrepreneurs
FALZ Q)4 ;C AP scientific knowledge and analytical skills 4% £ © 4 ;D A # 3 intellectual growth F=
easily be killed 212 £2@DQ 4, FH LA 4213 BAF M, KA A RAEERR,BR.C AR EMLF
KA, AR DRAANRLAZ & LM,

46. What do we learn from the passage about creativity?

A) It develops best when people are spiritually prepared.

B) It is most often wielded by scientists and entrepreneurs.

C) It is founded on scientific knowledge and analytical skills.

I @ This mysterious—but teachable® —quality is X IR AN A o f& 5T 3R 09—

creativity, the subject of a recently-published report by
Durham Commission® on Creativity and Education. @ The
report concludes that creativity should not inhabit® the
school curriculum® only as it relates to” drama, music, art

and other obviously creative subjects, but that creative

FRARANN SR F L K
FERARAEAG—RAREH A,
XERE S d AE N REZERZ
Aot B EREREV R AIEE
B mARANFRIRAL, A B g

REFREZGHAZ @, A B AL
Ede B KA FHFEITFX P,

thinking ought to run through all of school life, infusing

(#.#%) the way humanities and natural sciences are learned.

CALEBRSRAS -

teachable [ 'tit[obl] a. 7T # 4% #4 Sé @ecurriculum [ko'rikjolom | n. (5425 49) 4 iR A2
@ecommission [ ko'mifn] n. & i 4 é Orelate to & & ; & eeeeee (EES
@ inhabit [ in'heebit | v. & £ T )

The report concludes that creativity should not inhabit the school curriculum only as it relates to drama,
music, art and other obviously creative subjects, but that creative thinking ought to run though all of school life,
infusing the way humanities and natural sciences are learned.

that creativity should not inhabit the school curriculum only as it relatesto ..creative subjects,
—1 %08, NEE D S <_. RS S g SHELRTE o
o| S  FiE B =g R 51546 EiE OB T
T A AR
< The report concludes Y. but ...
ERGIF ey ST T A
Fha RG] 1]
infusing the way humanities and natural sciences are learned.
i 2 | £ :
e hi : FlREIRE
that creative thinking ought to run through all of school life,|_
gl Eil TE I Rty
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F EENMAUXREHEFRS BHERFEEENHEASEN @, B UGS NSRS B2 T RE,

F_EEHRESEL . OENBEAINAEFEZALEZMAEGERENRFRENAFTEHE,.

ORABAWHm it AGLEN”, HSIHH U ESHEETRES LA X —MIBSE, mysterious—but teachable *f
BB TR it 8 A A Al T H”, FRP L EEELTHM,

QASI R EXTF“FRMMMEIFT/IEFFEIE "B L i, The report concludes that 3| i 3k 4 4 i
creativity should not. . . only as it... 8 A ZEMEF T I N EREAFTHOIR)  RALRKEH B L2402 Hahig
7%, but that creative thinking ought to... P # EAME (R E FRAFTRAEN T O AL AR BT FFERETY
P A 7 & (all of school life) , &k A L3 52464 3 J 7 X 2 % (humanities and natural sciences) ,

[REMIZ] ABERE L P AR 833 89 23 bk Conly vs all ) vA R %39 3% £ 3¢ B 89 27 ) (drama. music.
art and other obviously creative subjects vs humanities and natural sciences) 3§t : FR IV E HEKF R E R G
ETERGNEEMB ;M LB ROLALFT X 01 A RFFGITH FA,

.

L EEER .
47. What is the conclusion of a recently-published report? 47. RIEERN—MBWENERRMT A7
A) Natural sciences should be learned the way humanities courses are. |A) B AF 5 B AA RN F X kF T,

B) Cultivation of creativity should permeate the entire school curriculum, |B) 4] 77 893 % B | F A F K IRAR,

C) Art courses should be made compulsory for all students. C) & RIRAR B X A 0 6 AR 5 A 0 L1557,
D) Students should learn more obviously creative subjects. D)FA RS ERITHEELFR,

[(FBEEM] ABEXERAER FM L LA, AIEM T £ 49 the conclusion of. .. report 7 F 12 £ % =
B @ 4% (The report concludes that...),

[(HEER|B, QAFRBURARFTRERELE T H R BFRNIHAELM T A HREELT T
FR A E WA 7 @ (run through all of school life), AN | A XA F 2 8 KA F 60 F I F X F (humanities
and natural sciences) ., FP & & £ 4 RAZ B AA KR L2 & 09 EAMEIE,

[HEFE T34 ] A B A AT infusing the way humanities and natural sciences are learned #7 ¥ ##, & L AF & X &
AU BERBLETBMALFHEARARAFHFIFTR AR T — LA FHARS —LFRGFITF
X7, C A ¥ drama, music, art and other obviously creative subjects #2 ought to run through all of school life
Bk EFHR.RLEALABLIA A &M E Y (creative thinking) B R FAHRFRAF LA HINT L RIR
HPE RS (compulsory) . D R & R L K 42 & obviously creative subjects 32 Mk, ZEMH B R L F &, R L E
FRig 2t P A4 AR E R L ERBFNZHELHAR,

(REEE ] AR REZL LN REGIHNFEEBT R, FAATENT L T4 FHo, FHEMG
HAZ 2. 6L TXLEENEMBA AL LG T B, AMT A4 Z The report concludes Z /G 8 W& A
R4 R G £ — 5 4 = that creativity should not. . . \but that creative thinking ought to. .. , 74 4% &
THe ARG R ERAFRE T HBANE N REH—FTRBOG PO EAR ToELra 2l BEHF R
BACR T3R5 RAL, o L F A RAR”, THI BT B A EH

I @The authors, who focus on education in England, WEMEE R EHEEZERZUER
offer a number of sensible” recommendations®, some of HRFAMNBETHEEEZHEN L
which are an attempt to alleviate® the uninspiring and fact- ke SR B B3 AL R B i B BUR

g ARAY R AL B A& E M F A
EWHBF I E, BHETOMNA EZR
FEAABNEEH AL NRALE
, e T o PR BHIFE— 09 B AR R D %I T
when teachers’ sole objective” is coaching” children towards MW BB ITH. A2 LR EHE

based approach to education that has crept” into policy in
recent years. @ When children are regarded as vessels® to be

filled with facts. creativity does not prosper; nor does it

exams. @ One suggestion from the commission is a network B BARAMEY —FEN L. ER
of teacher-led “creativity collaboratives”, along the lines of® MAHKF R SV ER, &L — g
existing maths hubs ( F &), with the aim of supporting 0 E SR & A BTN, B 891EE T
teaching for creativity through the school curriculum. Wi FRIRAE L FNENKS,
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(Dsensible [ 'sensebl] a. & 2269 ;b7 £ R 4 g? @vessel [ 'vesl | n. 2 & ; 5 m
@recommendation [ irekomen'der/n] n. JE X 3L ; 32X ? ©objective [ob'dzektiv] n. B #7; B 49
@alleviate [ a'lizviert] v. W, 4% ; 4 fo Dcoach [kaut[] v. 35 F ;44 F
@creep [krimp] v. TH 1 W2 0% 47 3 %

®along the lines of. . . -8 F X,
FZBNARENEN . BHEBXHEURMREE B ENIMEMNZHFEENHE,
QANEHREZWNFE . BULAEBELBEEMEETELMHFER, O4 £ 4 WX offer a number of

sensible recommendations 5] $ 4R % 9 230, 1 9 5 A T K (sensible & A “E5- 2 69; W& 4”), some of which
are an attempt to alleviate. .. AR EEZ NG B B ETHTEREF A RBRA S E M UERF LT ALY
#H 7 & (uninspiring and fact-based approach to education) ; uninspiring ( R 8¢ & & % % 49 ) . that has crept
into policy(“HH BN K EFRHE) LW BEFSRX —KF FHORAASHE,

QAFHHER:UELHATNEBRXEEUENXLETHRAF FEFHIE N, £ 4 %X When. ..
creativity does not prosper. . . nor does it when. . . AhIL B E X B, L P H A when 7| FHMR G E K FHB”,
FAMMENETEAFRELN RS, HIFE— 0 BARL R E D 43 T 0189 2 K77 ; creativity does not
prosper. .. nor does it #§ i £ FE B R A& A L FEHEE,

@mM A — T B M il %1 6)iE 51 B th 1E W, One suggestion...is... 5| AR 6 EAREN : a
network of sth & 35 H Z AFH M ed WL, T EH — %548 2 X8 a9 T4 ; collaborative sb 4L £ 4, 35 4
FEILH T B AR T A A8 — BEA SR AR creativity collaboratives” B 45 “ 8] 3% ) (B BH) W4E40”, along the lines
of... . (Few o Ky RAR T oovmes VIl T AR b E R ek A EA R, & K with the aim of. ..
WA AR BB 69 B A 4] ¥ ) # ¥ (supporting teaching for creativity) ,

CREIE] AEREESE TSP TR/ S 33 F 4942 % & (uninspiring and fact-based approach
to education; teachers’ sole objective is coaching children towards exams) #o 4E & A7 4% % 89 & & 3L
(recommendations/One suggestion from the commission) 4% & 3 U, § 4 it #2 P 2 4% 3 A 37 2 & (sensible vs
uninspiring) , B R (B # . %) X % (when. ., creativity does not prosper; nor does it when. ., vs with the aim
of supporting teaching for creativity) #2vA R 4, i % :fact-based approach to education 5it TR F LI HF
HE AR —EANBIFT . HEFHFETHR —A— AR FEE, MBANEE Atk 035k,

4

L ERATERE - SV

48. What does the report say is detrimental to the fostering of creativity? | 48. IR & R R A ARF FigFEeE 2
A) Alleviation of pressure, ABEBERES,

B) Teacher-led school activities. B)#IFEFHFRES.

C) Test-oriented teaching. COFRAFEHOHE,

D) Independent learning. D)ik %3],

[IBAEEM ] AMFE S0 & xRy mm A E. KB the report.is detrimental to the fostering of
creativity Z A LR RN T A2 £ % = # @4 (... creativity dose not prosper.nor does it... ),

[(BIEEE]Co H B EMANLIREN NE (The authors R W) . L PO a8t , G H M E—4)
B AR AN %2 FA6 B R 5T, 0 2% R A Z 35 & & (nor does it ¥ F T it does not prosper either) , Bf &
RHEF RA TR H,C A EH, Testoriented teaching £ 3 L F when teachers’ sole objective is
coaching children towards exams & IE &) #E 4% ,

[HEBRTFHE ] ARA A E =8O alleviate — R E T HF R BUAERFEAN EZORE T X7 W
BeAHCREBESNT, BRG TR A O S teacher-led “creativity collaboratives”, % 425 35 “ vy # )F £ F 69 6] 1%
AWMAER”, 5% £ F 84 B %3 ( Teacher-led school activities)” FH — & Ak £ . B iX A YrAF s 20 T “ 35 7 4]
B A mMAEAR B AR TR A7, D IR teacher-led “creativity collaboratives” 452 fF h“E £ 35| §F F
HAEFIAANTRERRUZEN, BRI FIRFA FTRHAANEN", 128 F = K K8 supporting teaching for
creativity 7T 4 4=, collaboratives 95 FR4§ 2 T B AT P 4R 20, W JE 52 & 5 5 W44,
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[(RIEEE] A E A EE, THRAE ALk, £BF 42 EM T P the report 7 ek &
122 % = =B, BARE the fostering of creativity T # — F 4 T % Z &, B 4 4 is detrimental 7 &% & 1&
AEZRQH., AALRCAFLSLZ=ZBHOZE, THAKHZ A EHR; L4 = ;P 8 Alleviation,
Teacher-led,Independent £ % = B 4 & tp 7T 4% 2) 27 5 49 28 UK R L&k, A AR K 69 1k &M A2 4% w5 A7 2
WT LI, EANERARART L&A T, REEAF LR (B FA DRAMR G 6] A 3F AR
Y6 A 99 F 4 teacher-led “creativity collaboratives”, B w f# collaboratives %1 P i&) ,

IV @ Nevertheless, it is arts subjects through which R dadt, R BT AR R4 A
creativity can most obviously be fostered”. @ The value placed MR ZLZREHB, RIKFIIIE
on” them by the independent” education sector is clear. @One WMEAETmH N, AMREAEAEEM

only has to look at the remarkable® arts facilities” at Britain’s RAZZRP AL AZB 6L Kiksb
top private schools to comprehend this. @ But in the state Rl G X — &, AT, 3k
sector” the excessive” focus on English. maths and science HRFRAFOEE R ETRASESR

threatens to® crush® arts subjects; meanwhile, reduced school ZAREHB BB, FARE R %R E A
budgets mean diminishing” extracurricular” activities, @ There FRINEHGR Y. B 2014 F A K, ik
has been a 28.1% decline in students taking creative subjects at BERGAEEFH BN G T EARKT TR
high schools since 2014, though® happily, art and design have 28. 1%, FETEMN A, ELRE5&T
seen a recent increase. ) A SR R A AT BT

@place sth on sth A 7F & BB (RAF) L FH ® threaten to do sth 7T At 4 7| A2 £ 5 R

(®independent [ indi'pendent] a. #4 & 49 ; Ik % ) @ecrush [kraf] v. #0350 ; % 5%

@ remarkable [ rI'makobl] a. dE FL#I ;5] AE B 8% é 0 diminishing [ di'mmif10] a. &% ¥ 8 ; 4 8% 89
Ofacility [ fo'siloti | n. % 4 ; 3 AT ? @extracurricular [ iekstroko'rikjolo(r) ] a. R #2 A 9 49
©state sector 2 2R3 B & 2R 1] % @though [0ou] conj. it ; 7T 2

(Dfoster [ 'fosto(r) | v, ¥ fr 42t Sé (Dexcessive [ 1k'sestv ] a. it 589 ;i B #)

et o P
i ® lgﬁéj\j;ﬁ ® :::‘,é

FN AEEMEL  SEETUEFRAENNEREZEARME , 2UEREENEARHT,

FMEX LA IZRAER, T A LERMNERKEARABENL, AH FEFEEN,

OaRAZARMEMNIEFCE N EZ1EM, Nevertheless I A 5 % = | = & dh 2 9 &) 4 37 3 4,
(WZARAREARALELREHNB Q2 WE L EE R T ARE) 2L RKREH B (arts subjects) # £ &
RAL B e AR .

QRAEHMIERTEARMNBEMENE BB, @4 The value placed on them by. .. is clear (them
B 35 arts subjects) AR I FRFTERHMFTWEMAB R . Em PN, @4l & X One only have to
look at sth to do sth (JEAT A X & «eeeee AR T eneeee YA R EAAMR AL FRIELH L Rk (the
remarkable arts facilities) 2 T8 G £ 3t L RHF 49 ERAZE (this RO “BRLFEAFERFABHEMN),

OOAEMEHR A ITERIERR BHNEMR,

@ A L meanwhile KI5 B, A A LI ZEARF B BINEHE . 7 — 24 A excessive focus on A
threatens to crush BAg AL F R % 3EF HF HFHLIEEMLARLZLREHNB (crush EAERER”.
threatens to crush "B FHF EERX T R ZHW); B — 4 a3/ E A 5 FR B E % & Y (reduced school
budgets) & %5 B3R 5} & 3 (extracurricular activities X 2 2 2 LK ELEFF),

CRANPALFRAZMEARBENEERR . AL BE B ANBIZEETH, creative subjects B & arts
subjects FFM B A LiE MR AL Bl #”, a28.1% decline. .. ARBARKBEF FTHROML B AP FRFELARE
# B #9J5 R . though happily A K45 BT EZ L. ZREZRFXFHITE REH B o945 ARERA T LA,

[EE#1EZ) KB A The value placed on them by the independent education sector... But in the state
sector. .. HRA B LFR vs ALFRGEHBH(ZLELEEH) . AN EREHBOETAELMH ;5
FAHREHFELREMBGEN,
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49 XFEEMNAIEZR,ZMNATLT REER
49. What do we learn about the private schools in the UK? ﬁ_/Zi HENETER, AT T R
A) They encourage extracurricular activities. N EME RN FS,
B) They attach great importance to arts education. BEMEFTERLRKT .
C) They prioritize arts subjects over maths and sciences. O) e E L REH B M RAMFFofL 3,
D) They cater to students from different family backgrounds. D) EMHRRARRARET RAFAENE R,

[FBEEM ]| ABE A X LB R ZFRAGEZE, #E private schools in the UK 7 & 4% £ % vg K w7 F 3
% (the independent education sector.Britain’s top private schools) ¥A & % & B AT ¥ 3 4 (private education) .

[(HEZEZE]IB, P WBOQQOO KB ZAEHAZRAEVNERFCUNLEINHB . AFTAA LB MK R
ZFERFAABANZIARE. KA GEMNTEREFHNEN, A TREDLRIFREFTENL KK
H.BREH,

[HEBRTH ] ARG FZ OB OO R E AL FRER RV RINES B 7RG B e 5 54 3R b
FH LT FARIBRIFRGRINES, CAIOA“DAZFREALE RFEHFHEALEREH
AR B A LFREAME EERL P AR B LFRENEZRENE IFABEALATURFAMFHS
BE.DAEHFEZHEOQOGBARA RIFRNMEMANLARARTALTEREANZTREAFE I G740,

[(IREEE] F0 AR EANAIFRIOBIFROEN, BT EEARE PR B A AL TGP
#iéﬁ#ayéku,%ﬂ%%%f%%#%v!’r#ai?bi% MR Y RWARENZFROFERLIEE R I FRGFL, oA
T CAYRFOENTFREMEGE (@R EE R I FRAAME L, ETEZWEY ;D AN E

A & most children have. ..the access to. .. (T F R A B F LEWHE“REH AT THFERTE
AALFREEE”,

V @ This discrepancy” between state and private ANZAH 5 AR Z R 6 A
education is a matter of social justice. @It is simply” wrong ERF X 7fj’-/\/ F. REHEZT B M
and unfair that most children have a fraction® of the access J/\na &5 R TN TARE RO B

xﬂﬁmmiﬁ%ﬂ%n%Aﬁ%
ﬁ#}b/\é’]%‘f‘ Z — X AR
AN, MAEAMNMAFTES K 3

to choirs” , orchestras” , art studios® and drama that their

more privileged® peers® enjoy. @ As lives are affected by

any number of°® looming” challenges—climate crisis, Lfi}ﬁ B i e AR AL IR
automation” in the workplace—humans are going to need B A 49 B v, A P VA AR AR AT B
creative thinking more than ever. @ For all of our sakes” , BT B SRR E. BT KA
creativity in education, and for all, must become a HAGR A LB POLEN, A Z
priority®. [469 words | Fegel N, MR ARG KERE,

Y
/

CALEBSRAN -

(Ddiscrepancy [ di'skreponsi]| n. £ 5 Sé @ peer [pla(r)] n. B E;R#BA

@simply [ 'simpli] ad. % 4 & 4L @any number of ¥ %

@fraction [ 'freek/n] n. D35V F ? 0looming [ 'lumin | a. & VL 49 ;18 f£ B BE 49
@ choir [ 'kwata(r) ] n. 55 A § Mautomation [ o:ta'melfn | n. A 1L
®orchestra [ 'okistro | n. & 5% R A é @for sb’s sake # T 3£ AR L A = AW % #
©studio [ 'stjuidiov] n. (L KR ) TR ? @ priority [ prai'orati | n. £ A4 2 6 FR ;4 L9 FH
@ privileged [ 'privolid3d] a. A 4 A 89 ?3
BRSO -

%ﬂﬁﬁ?ﬁtﬂ%*?ﬁgxﬁsﬁ'ﬁ]@,WHU:E?E?Z?%KEMA ERZARYE (MERACEN),
OOABREEARLFN ST HEFEE
ORAALIEHA FAERHBHNEZEALBETEE X FHE /A F @A, This discrepancy between state and private
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education %% FE R I FRANTIFRAELRHT Loy 27, L F discrepancy 45 B4 K% — 5, 7 4 £ £ 57, 1B =
AN FAFRGERHF KA —2, a matter of social justice 4L F ¥ A LA 2| AL B L ARIL T P0G SR,

QREGHBEOR, BHASHTEXLEEMAREARAEENVNSTER T OHENHENZEE, most
children 5 their more privileged peers # & 3 ¥, 25 3| 3§ & “ £ 18 R E 8 7 F " A4 U & 89 3 F 7 s the access
to choirs, orchestras, art studios and drama 54 fik & K3 H #9#L 4 ;a fraction of (FH“ -89 I — 3 4
e W BT HZ DB BURER O ERLFNERHF.

Q@A 3¢ ik ja] B & H FEIT,

QAMEANLFEAERFAEFNENNEEME, AT As.. . LA I THEH . ALGELARIZETE,
23 B HIE LA E KB (any number of & 4 “# % %7 ;looming & A “& # &I 49 ”), £ 4 humans are
going to need creative thinking more than ever % B} & xF Bk ¥ 69 % 4, sb £ A7 BH 4% 43 % & 4] 2% % 4 (more
than ever & A “ W A EAEFTBHE AR

DEOMHHERGEAXNTEZ FEIENMEEF R, For all of our sakes TW“AH T AAZWGAH R,
creativity in education, and for all F§ @ “GlE A KT . M LT AAFEF AN (RE LB THRY Ei) 4%
A # F 7 smust become a priority (priority & AR LA F ;L FRXRF)NRIAE T/ F0 0,

EEMi%) £ 4 For all of our sakes #2 and for all EM AR EBER R — 275> X T4, 1. F LK
QaIBARE PRI, R TRALAEAFNRIL AL HEG T, FETAAARAGE A, K& M For
all of our sakes 3 H A T AAXW ARG T AN B WHERANZEHBELFRET 2. FOBEERAFLEDO
QR L REFORAFA, K G M and for all 3RIAGE KT LML EZAN B EFTAA,

Ps
Y

‘ * E@‘?ﬁtﬁg N -,é

50. What should be done to meet the future challenges? 50. B2 1% 11 4 3 B 3 & SR Ak kg 2
A) Increasing government investment in school education. A3 e B AT AR T,

B) Narrowing the existing gap between the rich and the poor. | BY4% LA & R g £ 38,
C) Providing all children with equal access to arts education. O HEZTREFENLERAKTIA,
D) Focusing on meeting the needs of under-privileged students. DFETHEFTAFANE K,

(I AL ] AMA B A& a9 & (G T 2 2T AR 89k . 4 4% the future challenges T & 42 £ % A B Q)
a] (looming challenges) ,

[(HEEE]C, FRAEQABBEALTDGE 2 TRIK, WA EEMEHERT TR EREHE,DE N
1% i #3L. 24de creativity in education, and for all T H 22 F,; BAAKRODO B EHHKFT RAFMT
4n creativity in education, and for all 3R FH Z“FF R EZN GO A ZFREZT L RKREF HLSORIZHRA
HEY)”,C R IEH,

[HEBE T4 ] A At education. . . must become a priority Bf IS L P IE“H A TN E N HF (MmIEFRHK
BB KBART RA#ELXRZR, BAFRDAGH 2HOOG R EN R E REZT R E A PR IEE &
“HONRE EFE AR E SRR A S A E R R AR 6 K 483550 i 7 (creativity) .

[REEE] KEA HAF AT, %% R e A28 P & ik @3/ 57T 69 Q) 4 (humans are going to
need creative thinking...)# @ 4 (... must become a priority), R & ¥ W # & & 3L/ "T85 N & A creative
thinking. creativity in education, and for all, 5 /& T % £ C R IE fe 2 &0/ *F *F 89 1 % (all children,equal % &2
for all; arts education M & creative thinking.creativity), 3 — &% 2 F FH R =, AX B EQ&EH MHE
XARBOEVNEA AL EF HAMEELEANENME  INAFFRACANERKA T S0 EN A
BARK LB Z YRR A& X 24,

Passage Two 1A MEHMA

Sk B :mission. org 2017.08. 31 X% The Surprising Truth About Why We Tend To Imitate Others( % F
CERMAATE TR IRARA) , EF X FRBEEG LA TE SR RAT XA A 3 AT R
B RN ERAT AR I 25 B EGAJ R B F T RNBY R ABEGAF T F R ARG
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TR, BRYE T &!“éﬁ%#ﬁﬁfﬁ%”ﬁ"n\ﬁ}? B(H— ANBREZE AT EARELFE A
B F) R JR AR 4 # Ak (B 2SS BO BRI R i*%é]%‘? BAERAEW F k(LB —B
AR 9 P @ M S eR T S AT A A (BN LB,

S EEAR R ERR

I @Emulating” your conversation partner’s actions BAF R H A F AR R —FF N
is a common human behavior classified” as “mirroring” ANEATH R R A G HEGT, S
and has been known and studied by psychologists for BERmBEITHR S5, ZMNEEHS
years. @We all tend to subconsciously” copy gestures® of T & RBAE KA E R A L8 F L, M2
people we like. @But why do we act like this? FATHAT 42X A HBRT

RICEBRSER T -

Demulate [ 'emjulert ] v. B 47 ;47 3 Sé @subconscnously [isab'konfesli] ad. F &3 ; B & 23
@classify [ 'kleesifar] v. 5 % ; R & 5 @gesture ['dzest[o(r) ] n. & & AE; F H

<
I

BEMUERAEITARBEERNE,

OHEIHEGRERITAH AEUXIR—MELANALETA, T—2a0H5 Ais B g, A=
Emulating your conversation partner’s actions, Z B “3FEH 357, £ 2K FEZWAT ARG L H AT F e F L7,
B=a common human behavior, & 2 #Z T A ML B ECHAELITEH) .G E T35 classified as “mirroring” B #
AT AN FZRRE ARG (L TEG R RO R PHEGIT A B — 5 443 30 A8 4% has been
known and studied % vA B 18 33 for years, B =4 AEGIT A R B B &,

QAEREEGEFTAHEIGEME, all.tend to *F & common. behavior, B B R AEEBEHGIT AT 2 H
F ,subconsciously,people we like R A ZAT ABF R TER B TFTER/MR” . PRG A A EZZAEH
FARRERATARER TG EALACAERRGE AT ERGABHET,

Q@aEEMmiZE AMEF" £ XFIT A, But RFEMEEH, why, .. &P L E&EF“RE A7 (this 354K
subconsciously copy gestures of people we like) ,

[ Ef#1:% )] Emulating your conversation partner’s actions. .. subconsciously copy gestures of people we
like. .. this. .. @ L L F & RA DI FINBE N4, 238 T BT Z B L F s Loy B 2/ ERAEG;
people we like vs Emulate ( B 4 7 3 @ 2 45 ) . copy vs mlrrorlng( 5o A AR A A eF R, B K 4 E
subconsciously — A2 [ 8 £245 A2 45 69 W i 2 ) 7@ fo E kM T IR ML B LAY AT A

HTREMR - /

51. What do people tend to do while engaging in a conversation? | 51. Afi1ZEZ K HEFE S BT 4

A) Repeat what their partners say one way or another. MAEMNFT X T EAF M55,

B) Focus as much as possible on topics of mutual interest. BYR TR Rz B LA iEH

C) Imitate their partners’ gestures without their knowing it. CO) A& R AL 2t 7 69 S 1

D) Observe carefully how their partners make use of gestures. D)AF a5 7 e T35 ) F H,
(FBEEM] ABEE“IF P HME” MER T X449 tend to #» conversation 7 E 42 £ H — &

(conversation partner’s. .. We all tend to...).

[(MEEBER]Co F— %‘L%"ﬂ& 7]‘%4?;‘1#&%*}%»%*&& FE LA ETFTH . RMNAEAELST EZ RS K
MMERH AL, CHEH,

[HEBRFHE] AD BmAKFE — B F BT AR L5 3 #%%“ﬁﬁiﬁ%”%%émm’i%ééw@iém”o B
REEH B RGRF A ERMBE LA NBALEZMEE XA A TR R ELEF R EARGER, LG A
BAAANTEAG W AAT A GRT AR “M &) oy AR 3, KA AR T AEF,

[(REEE | AMEL Y, MELY BTESA, MT P tendto ABAA T HHODO . EHA C F 49
Imitate. . . gestures BF 4 @ &) ¥ 8 copy gestures, without their knowing it M & F 3@ 4] ¥ subconsciously #)
Bl L B , 2 4L ik T W % 4 Repeat.Focus.Observe ¥ K £ X P B I, A R P 4 Repeat M AT F =5 O
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& ,423% 4] /& Repeating. . . behavior,m A 1 # Repeat. .. say. % AR,

T ®As a rule®, mirroring means that — R R EREG A TREFEAT L
conversationalists® enjoy their communication and that R Z AR, R FTE—EARE EE L
there’s a certain level of agreement® between them. — B, STk R 0Y 5 A L AT B AR R AR,

@A The topic of discussion is equally interesting for both H A Jo 3E SR AR K A IR

and they know their interests meet”.

C 1—_[l|:lEE5f-’F 'ﬁiﬁl—] \Hf

Orule [rul] n. FH; 15 6940 gé @agreement [o'grimont] n. & LR A& ik — &
§  @meet [mit] v. &F;484%

@ conversationalist [ (konve'seifonalist | n. 3% 7% #9 A

E_ZESMERMANER,

E_RERBERE,

D A48 Hik 1E W 75 i #175  mirroring means(means B4 B ER X R 2B BEGA AT EH AR,
# /A~ FE 45 I &) (that. .. and that...) VA enjoy.certain level of agreement Z I Foi% WrbLag A @ B . WH &L
]k — %, F 2 ZRT# (conversationalists, them 3§ @ “ &R F "),

Q)46 H % 15 W 77 # Bk 45 ¥, The topic of discussion & & % #& # M, and 4 R # 3 £ &, equally
interesting. their interests meet #f /1 38 7 Ak A 3R 00 2l . 7 2% AR — 5, W B 4o 38 4k b AR 2k 48 3% (both ., they
HAREFERT ),

[REMIZ] Asarule(BH;— RO RFTXENABGAAG —RRAA . BTF-EAEFHRRRA".
6] A 5F 51 .42 447 4598 and(D 41 ) & communication (D &) ) #= The topic of discussion(@ &) Z @ 4§ £ F 3L %
BERMARIE L EERN . FRER(RB L) >F L —FCGRER) 24 E Ak (R, B
¥ enjoy.agreement,equally ,meet 3 2 IL3K & W 75 ¢4 i@ bk |

HEARER
52. When does mirroring usually take place in a conversation? S2. AR, EGEFBEMEAE?
A) When both sides are sympathetic with each other. A) 2 AT A & B R R
B) When both sides have a lot of things in common. B) % A %R Z AR,
C) When both sides make interesting contributions, C) % R MMk A AR e T ket
D) When both sides try to seek common ground. D) &% A FRER S,
[IEHEEN ] R S G Z AR B LE AR M (L& people tend to A %+ % — B, T4

popular culture 4t 3+ % = %) A Z# F F mirroring usually take place T A B 212 £ % = & (As a rule,
mirroring means that...),

[(EZEE]B, H B BB EAL R ERT £ — A E L E L — 8, 4353869 354 B A &
A AR ARI B A AT E — 15 &0 EAMIE . A BT

[HEBE T A ARIE S =B 4 4 P 49 sympathetic X E F .12 8 P35 & 69 3 % % the person, BP “HBE 47
F7(H %) GAREZFHA both sides" N7 7, L& EH“Bilr % £ R RE M7t 2857, C AN
¥% B K4 F equally interesting for both “ 2 7 #8 (2t 5 &) B & & 2 A4 ” & & 4 make interesting
contributions“# A MG THK”, DAKFH —EAMR“RFTEH S LR L7F Ei)ﬁ“ﬂﬁ*mzj]-—zj'-ﬁ%% Bl &7,

[fRIGEERE | KA. AL, FAEREALR SR AR BEFIE . REEF TR AR
HAFARE L, T L FmEn 15‘>L% Hevd BB, KM E AL (% ) P69 £ 499 A enjoy.
agreement,equally interesting.interests meet, X 8533 3£ B 4§ 6 — AN &, Bp “ b @ 7 (L b & L — 3 R R
SLAR Ak ARIE) AW AIE B AR,
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Il @ Repeating someone’s behavior is typical® of BAT A AT A KRR A A

talented communicators, not always because the person is A PEXFARERZRAZIANAAT AR A
sympathetic® , but because there is a goal to be achieved. i H AR R EASB AR, X

@ This way new idols have been brought to the stage: AL HABIGARIE LT HE AR A EF
politicians , celebrities” , and other big names®., @ Popular Hf %R, RATXAEAAIA R AT
culture makes people want to look popular, and act and Sh | FS Ok Ae ik ek AR ST % R T 6 R AT
speak like popular people. AN,

typical ['tipikl] a. 28 69 ;4 A w9 % @celebrity [ so'lebroti] n. ¥ 2 ; % %
@sympathetic [istmpo'Octik] a. A RS89 ;A B2 sa) ) @big name % A XK AW
Repeating someone’s behavior is typical of talented communicators, not always because the person is

sympathetic, but because there is a goal to be achieved.

F:M): | Repeating someone’s behavior s typical of talented communicators,

EiE i ik e

sk SRR 2 |
not always because the person is sympathetic, but because thereis  a goal to be achieved.
WiE 3199 EIF A Kb 17 BIF1  there be'% ER

e N,
BRI -

FoRERBHRER,

Oafe HER M AR EZRER . AL 4 E BB, Repeating someone’s behavior ®F & £ S mirroring, typical
of sb £ # 7] B4 4T 4 89 AR A “HA A R XK &7 not always because. . . but because. . . 7] B B 47 4 A4 4%
7% R B, the person is sympathetic £t 2k #6486 % — FXAZ & “ 3876 W 77 48 B 8 4 2 B 4 i A AR ok A0 3%, Ak 45 22 fF 4k
B, F 3R iEE sympathetic A SUA A Bl S 69,0 B2 697 B AR B TEBL T S L B E RS K R T &
A%, EARFME”; A 78 6] there is a goal to be achieved 71 8 5 — R B “ A FH4FE B 87 CH ZHBG),

QA D IIRITI A E BB KB X E , HEFR, @4 % This way A4 4 a goal to be achieved,
Bl A AL B W B AL ILL"” s new idols. brought to the stage VAR 'F 5 /& 7| 2 44 & FABAG 3£ F) 4 14 X
— I TR TAI R RS ELRIFR AR T 2 ER X E, @8t =4 popular /b R iX —“# 2”7
XA G B RAF AT F o0 A AANBET B K BRI Bk A TLRF LR,

[FEMAE] FEZEMLRTEAMRNAETEARIR R E4LE B @6 RAT AL BT AT FR 3
EXFEARCRATAM”, KE P a goal to be achieved #= § ¥ 49 subconsciously 7% m xF Ho , 3t B X FF 45 T 4
FERLERTAE . MAABORGEHFA NREALT R REZRBEFAAH7IAERBEGITAH7GTRE,

Lmmmme ./

53. What do we learn about popular culture? 53. X FmATX , RN THEEAMT A
A) Tt encourages people to imitate. A) e EH AL,

B) It appeals mostly to big names. Be &R I LA,

C) It acquaints young people with their idols. OTekFiAL LM ikg,

D) It can change people’s mode of cognition. D)E T AR TEAA A,

[FEHEEM] KX F L TRATLATHF £, AREA T £ 493 popular culture 7 # 4% £ % = B (Popular
culture makes people. .. ),

[(HEEE] A, H BRI E,AFTIAEANMN AL A TH A A T AR IR RAT A, P AAT
A 3K AV AT SRAT A A RE AR,

[HEBE T 451 B M A big names 5 popular culture Z R I2# AR, A X FF A RTILE LRELES,
A MAPT ARG, CHAE B A, A& new idols #= young people Z ] 32 1% X B, JF A “ F 5 A8 KRB 69 % 2 8
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A F ., B4 X P people 1L % young people.# act and speak like 4k L& “#E4F 7 fir B2 4 acquaints. . . with. . .
wILE A (X F )R, D RKE@ 4 b look popular.act and speak like popular people BT 4K L &4 “ 47 A & IL &
"M ¥ A change. . . mode of cognition FT AR I N AN K £,

[(RGEEE ] KER TR TREANTF AR, oML RG4S EEBKR . KA LR FBA,
RECE R AR FTAREAFBALRARAAIEAH T HIAL, AL THER B.CHRA, AR L4 A
imitate,D R 89 5= 4£ 9 A cognition, MM B — KA S ELFT T EM AN ARZ(ALE G AANVEGITAH) A
T H R D A4 A A,

IV Nowadays celebrities steal lyrics from each other 4ol Bl EAIAE E B 5, Em T B
and struggle with copyright” violation® accusations or T RAAZAC 8 42 1) . R A T I H 4 AR
straightforwardly claim® themselves to be the authors., B Tt A RAEF, Rt A AR A

even though all the work was done by other people. AP,

V @ Among celebrities, it’s trendy” nowadays to use LEREBRE, S FTRATHRAEAN—
their own speech writers as politicians do. @ The so-called HEABTLHATRETA, IEK
“ghostwriting® ” can take various forms: books, articles, E'"HBRXEF:BHE.LF.A4F, L FE4
autobiographies® , and even social media posts. HEARME T,

CALEBRSEAN - o/

<

(Dcopyright [ 'kopirart | 7. AL ; F 1 §  @trendy ['trendi] a. W& 8 ;iR ATH
@violation [ va'leifn] n. i B ; % H ®ghostwrite [ 'goustrart] v. RA B ;KR E
@claim [kleim] v, & #; &4k SS ©autobiography [ otebal'ngrafi] n. A 4%

FN AEWMAREZ BN EFIRENS,

FMEHAPEZ BRFZT S, Nowadays B BN AHANL T.ANBH LA K AGESG T ) eh 4
B4k, 5 A or LABAEGHEH .1 2P, ATEBRRY S22 AREHREAER S AT Hh S,
from each other, % }6 4 straightforwardly claim vs all. . . done by other people, it % % ik ] even though 3 F

ZREZRIPEILZFZTE,

FREMMNIZELEMENRE, trendy.so-called EHBRENLZHAR AR N, X B FXARELTR
B s . M LRk 2 — i A SRR A TR I £ AT A, various forms B & )5 7] 3 69 48] F
VA% even social media posts 3% AR L AT H 65 Em bk B 2 A § A EARB,

[REMIE] % o, ZEMHEdH & A nowadays 55 £ X have been brought =F & , 458 A & “id X AAT 29 2 49
BUKAZEGFE RAFHORABEIEIN NS NE A THRBESG /I EEAR L E ARG
W7 s 44 @ steal lyrics. claim themselves 5 £ S 49 Emulating. .. actions, copy gestures. Repeating. ..
behavior.act and speak like #9*F & , 35 A0 & b “BEAF W AAT A A0k 73t 8 B “BEAT /Y B A 6h AR EAT A7,
AT LR IETRE,

VI @ Who is a true copycat (¥ £ %) and who gets WRAFHI £ E,ELREIE
copycatted? @Sometimes, it is a hard nut to crack® without H0 AMAZ KR £ R 6 B R AR AE R
an expert's help. @But new authorship® defending® fRey, R, A ERAMAAGFHERE S K
methods based on identifying” individual writing patterns ORI EENH T ETER#, LB

are already here. @ Their aim is to protect intellectual HREP R FA, B R AAFETF
property. @ Using scientific methods, some of them can BL— oy kA T R A e A R T
define” authorship with 85% accuracy. ik 85%%,

CALCEBRSRANN -
(Da hard nut to crack B3 6 7 % ; & 4F 54 69 B Sé @defend [di'fend] v. fR ¥ ;4% &
@authorship ['o:00fip] n. RAEL 44 4 53 @identify [at'dentifar] v, %% ; 3k
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®define [di'fain] v. # & ; F 5T §

; \ A ! 74
L ERAOW

FEABRAREZELXYERAK,SIHANDENT A E . EETATIERS,

OO EESwiZE# XY, D& Who...and who. .. & 4%, 3& 435 4, ,a true copycat vs
gets copycatted M A3 H 48 true Z M IB“HF A F Ea); MAE RN NGB T AT AELSTIE, @8R
it X458 & 4 M % .a hard nut to crack(XE VA sk f &9 [ # ) . without an expert’s help M B “H T3 £ & + R iE;
ERERANE I £ AT A AR E,

Qz@aEms| HmEERENIEEMN R ZF 7%, new authorship defending methods. . . Their. .. some of
them. .. ARE @38 E 6 Bl 58, REF L RAEHF A7, O& EF 4. .. are already here ¥ 4 37
Z ikl Bk, B 353 4 based on. .. 4% new. .. methods, 5L 1 7 = A RIRBH M AAFTHELERX; D
4] Their aim. .. 7] $ # 7 % 69347 B 49, protect intellectual property *F & % w9 8 copyright violation. 7% 38 “ #7
FEBERP IR, TR ELEAL”; O scientific,can define. . . with 85% accuracy 2% 38 & #7 5 & %)
B R O,

[REZEMEE] #47477098 But 223 L4 . QO HMAF AHAE MG 2L R R L FH£H
BAERF R A RAMER ERARH"IHWE;QEQHLEHF —# I B R ZRAUEHOHFA ZGHF
A HANEF GBS TF R RAG REL R KA AE D RETEEF L BT R,

VI @ Writing is not an easy craft” to master”. @ If ERFARA—AEGHFRAHLE, 4o
you want to write like a professional without plagiarism RrEgE AL —HEER R £,
(3% %), there are a few lessons® to learn and the first one AMLRHILETHREEGZE, 5 — &k
is: “Copy from one, it’s plagiarism; copy from two, it’s AUBAE — AN AR R R A
research, ” @ The correct interpretation® of this statement AL AR 7 At iR — 3Lk 84 E A AR

is not about copying, but rather about creating your own FARRFEG, AKX T A R4 4
style. @ When you study an author’s writing style, don’t #, BIRFZAERGSERER, &
stop on a single one, but explore numerous styles instead. i FaX — AR A, TR R S A A,
@Examine” types of sentences they use, pay attention to FESALA TR 69 6 A, B A 69 Fa g,
their metaphors, and focus on stories you feel you could FHEEXEHRANATRAZIFTH A
write a pretty cool sequel(%4: &) to. B L R e HCE

@ecraft [ kra:ft]| n. #F ;& T ié @interpretation [ mita:pri'terfn] n. G ; fEFE
@master [ 'masto(r) ] v. 458 ; £ I8 é ®examine [1g'zeemin] . 15 48 YL K
®lesson [ 'lesn] n. 2 53 ;¥ %

CERSW -

FELtERHEMRBRHBENZZHR UMBSTUSIEREN AT E,

OREMALNSIEREREE, 4-FRRELH B 4 X A is not B(B=an easy craft to master) 4 =3 £ I
FINE A RE  BAE A A ARG BB

QAHMIEH—MEAEENEREEEREMANZNFT X . AIEBSHRNE, Q& il £44+
there be & A R &3, I A& F to write like. .. without. .. A # B ¥ “ R 2 HE AT, Lt iTHF L E
Y75 £ 41 % a few lessons, the first one(one .45 a lesson,the first B AT Z M) HAZ BRI/ & T EZ 5,
JF 3] | F &89 — 4 ;Copy from. .. it’s. .. copy from. .. it’s.. . #& A sS4 69158 F i, MR A S g0 — a9 B4k, 8
AT E LR R A B — A vs B4 A A (one vs two EFRAKIE —3F %)7, @4 44 H not. ..
but rather... (7R & «eeee- T AR e e ) 3% 3t e copying vs creating PR A8 (D) &) BT 5| 2 | 69 S A AR AR R T — ok ARG/
W, mE G P F R,

DOAFERMAEIEESHME, @& When... B E“FHERAEH X", 4 1% 4 X don't stop on. ..
explore. .. VAR A4 M not. .. but. . . instead , HF B X T CETHA . ZRENREZEHBHERL”., @8
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Examine. . . pay attention to. .. and focus on. .. B A #{L 6] X AR &K BAERAE 69 Bk k. AF L & X6y &,
B B LA B ST,
URZEfR1E) A B4 there are a few lessons to learn and the flrsl one B BB A4 A R ZE (Copy

from. . .it’s...copy from...it’s...), this statement #44&+%& 5| A, i@ T 48 7=~ & £ %5 #% 3 18 B 22 3L, creating
your own style. .. explore numerous styles. .. Examine. .. pay attention to. .. and focus on... B& &N, @k
U # 3% It 5 A bf] Wik R G R M hﬁ/F;}i/—i: M"”éﬁ($‘*?)ﬂ'§’ % #t ‘74’}5)’&7]‘%'*@’]1‘ E] T AR,
"""""" SRR - | o

54. Why is the saying “copy from two, it’s research ” a lesson | 54. A+ A“EHEE DA, R R 7 #i% i

to learn? T EEW?

A) Tt facilitates the creation of one’s own writing style. AN e AA T A T BHERA,

B) It helps to protect one’s intellectual property rights. B) € A By TARP AAA M 498 F AL,

C) It fosters correct interpretation of professional writing. C) e # At % b BAEM & E A gk,

D) It enables one to write intriguing sequels to famous stories. | D) EEAMR A F LU FF H I A ST 4

(EEEM | AL SEF B AAAANRF TR, REATFINTAGAZABELEF
LB,

[(PEZEE]A FLBROOATNBERELERREOIREZN K2 B AR L. BEHTAEA
AR l’ﬁf‘@éjiﬂ'i;-—'i}i‘)%féiﬂdlffﬁﬁ?‘ii‘:ﬁé\ﬁﬂfl/\fi%@L-.E] THEERME, OO & #dh LA e s
SR B R B AL KFLERITHEEWIAZEGTHBEHAERAA), TIL,“BFHALFLX A
BEZHARA—FZ2EB, 2R A b;ﬁl‘ﬂﬁ‘f’AA’@JLQ T EAE AL A FIEFH

[HEBET# I BARKR B % S HE D4 F to protect intellectual property, 27 ¥ 1% 4] ¥ £ 4% Their aim ¥ Their
P 48 new authorship defending methods“4#R# EH &9 3 7 X" F A A M T PR A3 E., CABFH L&
write like a professional.,correct interpretation 22 4% 32 & & , 3 WP fif 4 69 3+ £ 52 “ 3% #L 7% (this statement)”
FEELEH, DABFFHFLERGRE/MAOTHREHEYEBEORF (T LEHEHRZOERA 7@
FLBFBERACENEE"(BHAE).

[(REEE] ARES PRI BLEORREL REAERAME . FLELLEALALETIRAE MR
MRk, MAN Y AREZREAY, £ XEQ4 3% Copy from. .. it's... copy from...it's... & X A8 R, H &
4%, one vs two,plagiarism vs research A &b £ ik, T, 3 £ 5 #F £ 69 £ F4LE ﬂ’"“#%{ﬁﬁ’];g——/\/\ *E 5
AACHTH R AR B G H N R EH b )7, dbem Z 3Lk R AR T —ok B, £ LR P
BHRBERRL EHEBEH, RE.BRELTLAL, Q6 ABBFTEHL G EMMERXFEL, ™2 X T4
R TR, DO # MR HENAREXGE R F KT LA B R 45 T 9 88 3% 5L % A 8h
TRE RS EERAI A& G TR GELBIBHO”, KM EE A R,

W @ Imitation is rather paradoxical’. @ As an BGBELFFR, EAFTTEP
integral” part of learning, it brings about” positive SR ) — 3R, B A R R
changes, making people develop and grow. @ However, it T, ERARK. HEF, Rm, 8454

may do a lot of harm®. @ Copying someone’s thoughts, TRRERITF S LE, Bt i/\é’] Py o
ideas or inventions is completely unacceptable. @ It ARV EALTLE T REZTH, XALT
infringes on” intellectual property rights of others. HAZAC T M AR S iR A,

- WICEBRSER ST -

(Dparadoxical [ pera'doksikl] a. A 48 F /& 4 §  @do harm % &4 E
@integral [ 'mtrgral] a. 7~ 7T & #69 é @infringe on 1212 .12 F (4 E R H)
@ bring about 1% & & ;i Kot R 33

BB -

FNNBEBREHOAEEHFFTFERBEGTA
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FNEBTERNREE,

OAEHU S EAEREFEE, %A1 rather(F8 % ; B FRE paradoxical (LR self-contradictory™ @ #8
FIEM) L RGN HE R,

QE@AMEBEN =, HEF L RIEL,

QAaBEEEFERME Y, an integral part of learning 4 £ L4845 & 5 J AF % 69— F X (copy from
two, it's research)”Z J& ,# — F A “BE4F T 5 J % R 7 ¥ ”; brings about positive changes., making. .. [ #A
BT E L R R T A RK BT,

Q@EGAEMmMIEHEMFATELIEM B =, do a lot of harm. . . completely unacceptable. . . infringes on. .. £
WU B —n"F 3 a lot of. completely /b R A 47 # £ 4 E X £ &, Copying someone’s thoughts, ideas or
inventions % U f & BT AT A RBWAL AR B4 A X 0 &7, infringes on intellectual property rights of
others 48 = L4k & F “4F LA Fm iR F AR,

R E #1152 ) B A vA Imitation is rather paradoxical. . . it... However, it... A £ & & d“# B0 & — &
WL 5. 6% 18 45 LR BE 45 69 7 @ PE . brings about positive changes vs do a lot of harm B # #£45 A #| 75 A £, As an
integral part of learning vs Copying someone’s thoughts. ideas or inventions 3% 7~ X 42 & T XA ke fT i 45 . 5 3
XBEGAA FTAARKEY BB XAEGUBELS .

CHERE -

55. Why does the author say imitation is rather paradoxical? S5.EE AT AREHIREFEE?
A) Tt is liable to different interpretations. A)E THEA R Y ik,

B) It is by and large a necessary evil. B)E Rk LR A T# L HFE,
C) Tt can give rise to endless disputes. O B &7 A Rtk tg S it

D) It may do harm as well as good. D)ERTRA R, LTRAE,

[FBEEENM] KME SR AR T ERGRE", HIEM T %4219 imitation. . . paradoxical 7T £ A% £ H N,

[(DEZZEID, FNBEEFEBERABATBOUTH)”. EHIAEG 2T RBREE T AKRK 3
F L TRERFSZAT LB RMAG LR TR, OTIL EGH LT ERIENABGTAZTRAE”.D
IR AEH

[HERE T4 ] A.C E\3RKR A DO 4 2tk &k ik brings about positive changes vs may do a lot of harm , {2 iX 3§
BB A ERR (R @), mEANSREO AL (AERRA M. TRIALF#R). BRAF a
necessary evil( Bk £ 0 RF ; RF T F)R A KR Still it if 695 LFH R TG TiERF S AT,
A2 ZAVAR FE VA AR 3 ARAR 0 77 KABAT Mo A7 AL TR vk R P BCEIR S SU B & R AR 09 T AL, & T ki
B E s RIPCEA 69 7 KA ABE A 3] F R, R R R, 0 AR S L AR

[FRUABEE | AM % PR 4 & X33 paradoxical #9430, AL T 45 o 3 4447 £99 K37, EF U3 sl R &
ERELAEFTH, B8 ETFTLAAAELEELAL, EAKAMm T, FANEHEE L L Imitation is rather
paradoxical. . . it. .. However, it... . 3% %} }& brings about positive changes vs may do a lot of harm ¥A %
completely unacceptable.infringes on 5 a lot of harm Z M ¥ E T X ABER FEANEALE 5 EH . MOEO
A(EFDON QMBI R BRI AEFN DR, 2F REBG T, LTaRERLEE”, IFEMND
4] paradoxical A“H AT A EW, BARF JEH”Z L, D EH,

K @ Still, many things that we do are about copying B o b, KAV RS F % E 42
others one way or another”. @ So if you want to EA AT XA, B, 4o R AR
compliment® someone on the work they have done and AR R AP TR AE S I e A A4S
imitate it, just make sure you do it the right way to avoid T PRAR R B8 I H 6 o AL A AT
committing” plagiarism. [433 words] T £,

CALERSHAN -
Done. . . or another iX #f 3, ARAE 4 «evoer E? @ commit [ko'mit | v, L (B F) ;1L (F})
@ compliment [ 'kpmpliment ] v. % £ ; # 4% 5
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BRSO -/

FENEFFHITERNER,

OafEHERI S HiEF R, Stll(FE 4 in spite of what has just been said or done “ & & 4 b ; X & 7R
BRI LB TRERR S EE, 2m 3B 7 £ % . many things that we do, copying others one way
or another 2 Fl 52 H“HNRB 5 XA B A2 B G L o L AL,

QA ST ILIERAI AN IEITE, BRI, So 7l A& X4k, i 44 +Arid 74 MR 7 #3L,
if Z1F 4 49 53538 4 to compliment someone on. . . and imitate. . . (compliment sb on sth A “h E FH £ £
A7 ,it K45 the work they have done) H Z #4547 4 25 & a9 17 3 2 & ; #7145 4 VA just make sure(just & A “ H
i RE ) R E & . do it the right way to. .. (do it /X35 imitate the work they have done) & & L& W & , =T
CREE ] XA IR 2T A,

Part IV Translation
=@

§ — BEEX

Yunnan is a province situated in southwestern China, with an average elevation of 1,500 meters. It boasts

a long history, beautiful scenery and a pleasant climate. With its superior ecological conditions and rich
biodiversity, Yunnan is acclaimed as the paradise for wild animals and plants. In addition. it abounds in
mineral and water resources, which provide favorable conditions for the sustainable economic development of
the whole province.

Yunnan is home to 25 ethnic minorities, most of which have their own languages, conventions and religions. The
combination of distinctive natural landscape and rich ethnic cultures has made Yunnan one of the most popular tourist
destinations in China, attracting a large number of tourists from home and abroad every year.

§ S R

1. zERMTFHhEAEHN—I&6, F1EK 1500 X,

[FAC % | 42 F be situated/located ¥ B % & southwestern/southwest China;the southwest of China
B4 province #K elevation;altitude

[AFRiT] AN BEHGRELEF PR, THATENAELT S FAGTEFT . EHAHAL
LA R, B A AR E Cwith+ &394 S M), “42 TP B & d&eg” T A situated in southwestern China.in
southwest China ¥ %2 +% .4 a province 8 J& B T &, “HH# - K7 A B Ak, F %A an elevation/altitude
of. .. meters 2. .. meters above sea level,

2. ZEAEKA RNEFW, SETA,

[iaEiC % | X3 landscapesscenery;sights 7 ® beautiful; picturesque;scenic  ‘E A pleasant;agreeable

[AIFEW] AOTHR BEIEXA RFTEW ABRTAZAZHENEF IR ELEN LRGP L FW
T EAG AR EANAGXERH T HR - Vo RGRCCERN) R (EAA S R HO)V, T8 boast,
feature.enjoy 3 £ W B AR AL, EFF W R Z)7 % T4 = F IL & beautiful, 5T Z &4 R
gorgeous.amazing . graceful, picturesque.scenic 5 3 & B & R Z 8k £,

. ZHASHELE EYSTHER HEATFEIEYNRE,

AL & | £ 53R 3% ecological environment;ecological conditions fA% superior;superlative;excellent
% ¥ % F % #F rich/high biodiversity #7X% be praised/hailed/acclaimed as % & 3 # # wild animals and
plants; wildlife X % paradise;heaven

(ATl Ragab= A . L P 250 EEM. AW SH S TR GRER A e TR B L ECT
B mA DA With M. A S RBERE. BEZ DGR HHF 2T, A.“AE50RERE. LAY %
ML THBARELEM, LAY SR SR E LW S FHME, TE 4 rich/high biodiversity, “--#1 X
%718 % % A the paradise for. .. .

4, ZEHEESHTBARTENKRR, AZEEFTHNAFREEREETENE G,

[1ECHE % ] # # mineral deposits; mineral resources 7 & #9 abundant; adequate; sufficient 7K ¥ iR
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water resources ¥ # %4 & B sustainable development A #] &4 favorable conditions;advantages

[AIFHM ] NOFERRE RONB=d W ARTR. B LT H AL A F9 % 4,434
“B7 4P A In addition,Moreover F R T H N X ZMEA X . BTG, MR EHELE.“H ST B
KR A B A AT AA LM R M TR H AL 3 6], )5 4L 5 3 PR b 52 48 M 4] L A4
ARPEHFROER  LTHEANEZLEANTEIT . EHLBANEL AR EMRLERKE, “A S5 R
F )RR TR EEL LA EE, THATLSF TR AKX R”T L& 4 mineral and water
resources; “H ZF A (A ARG H KA TR G FF M, T A A& abound in (sth) & be rich in (sth),

5. cEBEE S NMVEREK MMMNASEECSHWES JIBNTH,

[AC# %] FE4% be home to;be inhabited by "4k K. 3 ethnic minority 3 44 convention;custom &
# religion

[AIFM] KRagWFEIGANBE o RAEE LG FE 525 NV RERARATA LA THWNHFAH E
6], )5 HFEAC2 A VIR AT EEME L BP Yunnan is. .., most of which have. .. ;¥ a7 FiF A 4 F £
F.EE#FAHMI EAEM, B Yunnanis. .. , most of them with. .., “BE4E £ A& # is inhabited by, & T
ARELRES LT R E /P EM A A is home to, 2 & . nation £ E“RAE7H , BFH“UB LA
Rty K R”, e ¥ 2 K % (the Chinese nation)”, 1 ethnic £ & “F &7, B 75 “frhf XILBH R 57H %,
# Y R AR B F K ethnic minority,

6. ZHMBNEASENEFENREXLEESATEEZRNENKEFENLZ — , SEHRIIEFX
#t B 7 5b s = B 1E L R o

[1aliC /& ] 224F %9 unique; distinctive K 7 34K ethnic culture &% B # ¥ tourist destination & 3|
attract K #t a large/great number of;flocks of ;in one’s multitudes M 4 from home and abroad ; domestic
and foreign # % tourist;visitor

(AT RGOS =ZAFEE .. B ERBELFAHRAL;2 & X —HIE0 R A ;3. X—ALik
W I E ., BORGAmAEE, LLF Tde. TERZKRAENRFEBDORZ—"F R8T LT,
“HEFM AR TEREZTHRAEIATFYRBAIKRIE,CFFIHBG] H e ViE kLA 18 fRE AR AR IR AR, B
Owning to/Because of. .., Yunnan becomes. . . ,attracting. .. ., 2. ¥“= @ MR4F g oo ff g A oo 7NR B A
FIREEM ARG e Vi AR TR P F B G AN BLEI £ 4 W k69 45 R, BF Tts distinctive. . . has
made Yunnan. .., which attracts. .., “+eseee Z =" K A one of + B 3 £ 37X — B & A % ,#% 4 one of the
most popular tourist destinations, “XI"“E NG A HERVKGEMGE, THELR L T ELE. 5 —my
VEBEE, VEBESLW BEMSIHiEL K™ EAZERF, 40 a large number of tourists from home and abroad
domestic and foreign tourists in their multitudes, “M K FHAAMNMAEHU B U R BEE A TE
B AR FETIE — B8, HT B R E,

BHERIFEICEE S EiE K5 B
P SRR * an elevation/altitude of. . . meters ... meters high
X B rich/high biodiversity various creatures
SR U paradise; heaven angel’s home;god’s place
A B, mineral resources;mineral deposits mine storage;stone treasure
D2E-@: %3 ethnic minority few nationality; few group

o tourists from home and abroad;domestic and tourists inside and outside; internal and

B A sk %

foreign tourists external tourists

R LY

RERRPHAAR, A TERBXMAAFTHRAAAETE (B ERBEL L) OAL, MRE—HKBLE
AR ERIATER S .M AR EFALUBERARE, —AFEAEETARNBR SN LEARSAANE.H
AR 1A4E, R, BFEN TR ERAGF SFFHITALBGEGELAE, Hlde KA EL
Bt =i Ao G 3 KFEll, (We should develop rising and high-tech industries. ) & 4o ; B 3T KR 28, 41 .L3F
EEHB 2R, (We should oppose and put a stop to the unhealthy tendency of being extravagant or wasteful.)
AALET “ZHEAEHTBAARNRTRP TR ERSFER " ALA"E (A AEAN &, ¥
R K TR A AR L E e M
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